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DERMIDEX 

SKIN  MEDICINE 


Two  important  developments  for  this  highly  successful  new  product: 

«}&  A  substantial  advertising  push  with  £150,000  spend  in  May,  June  and  July. 
mfc  An  additional  smaller  pack  size  (30  g)  to  attract  new  users. 


Although  only  launched  in  mid 
1979,  Dermidex  Skin  Medicine  has 
quickly  established  consumer 
preference  and  loyalty.  Treating  as 
it  does  —  effectively  and  quickly  — 
a  whole  range  of  skin  problems,  we 
already  have  countless  testimonials 
indicating  its  wide-ranging  efficacy 
and  ease  of  use  compared  with 
previously  tried  alternatives. 

Our  advertising,  which  had  already 
proved  immensely  successful,  is 
now  to  receive  a  major  expenditure 
allocation  during  the  coming  3 
months  with  a  spend  of  £ 1 50,000 
during  May,  June  and  July  — 
months  when  skin  problems  are 
particularly  prevalent. 

In  addition,  we  have  now 
introduced  a  30  g  size  at  only  71  p, 
as  a  trial  pack  tor  first  time  users 
drawn  by  our  heavy  advertising. 


FASTACTING 

SKIN  MEDICINE 

Sieves  the  pain 
ofraw.  tender 

and  itching  skin 

30n 


DERMIDEX 

SKIN  MEDICINE  I 

re«jeves  the  pain 
Q\ raw.  tender 
a"d  itching  skin 

50  a 


The  new  30  g  size  is  available  now 
from  your  wholesaler  or  direct 
from  us  (Trade  Price:  £0.4116 
excluding  VAT.).  Usual  discounts 


INTERNATIONAL 
LABORATORIES  LIMITED 


**  ensure  adequate  supplies  for 
substantial  increases  in  demand. 


CHARWELL  HOUSE,  WILSOM  ROAD,  ALTON.  HANTS,  GU34  2TJ.  TEL:  ALTON  88174 


\ 


•lida  Gibbs. 
"he  brands  that 
nean  business. 


SUPER  DRY 

SUR 

FOR  M  ' 


29TH  JUNE  1981. 

A  black  day  for  Right  Guard  and  Brut 

Because  that  day  Elida  Gibbs  launch  Sure  for 
Men,  a  no-nonsense  anti-perspirant  deodorant  | 

With  the  heritage  of  Sure,  the  experience  ol 
Elida  Gibbs  behind  it  and  a  formulation  so  unique 
and  effective,  Sure  for  Men  is  going  to  make  all  the 
competition  break  out  into  a  cold  sweat 

And  no  wonder.  With  male  usage  at  40%  oi 
the  market  volume  and  increasing,  Sure  for  Men 
is  sure  to  be  an  outstanding  success. 

£750,000  TV  SPEND. 

There's  support  in  the  form  of  a  heavyweight 
national  TV  campaign  worth  £750,000  plus  some 
attractive  introductory  low  price  offers  for  you. 

One  thing's  sure,  Sure  for  Men  could  double 
the  profits  on  your  total  Sure  sales. 

So,  if  you  don't  want  black  looks  from  youi 
customers,  better  stock  up  now. 

And  turn  a  black  day  for  some  into  a  red-lettei 
day  for  you.  ^^j^^ 

BLACK 
DAY  FOR 
MALE 


JOINTLY  SPONSORED 

CBY 

|  NPA  PRODUCTS  «pH 


OVER  £5,00 0 TOBEWOIS 

Lllter  nOW— Every  entrant  qualifies  for  our  Competition  Draw  — 
chance  to  win  a  Sony  Portable  12"  Black  &  White  TV  and  all  entrants  will 
*ceive  a  Souvenir  Ballpoint  Pen. 

^armacists  — You  too  could  win.  To  the  Pharmacist  whose  assistant 
ins  the  Grand  Final  a  wonderful  prize— a  Sony  C7  Video  Cassette  Recorder 
orth  over  £600.  Encourage  your  assistants  to  enter. 

Cash  prizes  1st.  Prize£100 
in  the  2nd.  Prize  £50 

regional  finals    3rd.  Prize  £25 

lus  a  special  prize  of  £20  for  the  leading  chemist  assistant  aged  19  or  under 
n  30th  June,  1981  not  already  in  receipt  of  one  of  the  above  prizes. 

egional  winners  will  be  invited  to  attend  the  Grand  Final  at  the  Sheraton 
kyline  Hotel,  London  Airport  on  26th  November  1981. 

rrand  Finalists  are  promised  a  day  to  remember  and  big  cash  prizes  will  be  won. 

#  1  st.  Prize  £1,000  # 

awarded  to  the  "1981  C  &  D  Chemist  Assistant  of  the  Year" 


2nd.Prize£500 


3rd.Prize£250 


COMPLETE  THE  ENTRY  FORM  OVERLEAF  NOW 
NUCROSSj  NllSOFT  IiailX  nuWARfl)  =|nuhomeJ= 


iidaGibbs. 
he  brands  that 


ru 


les  carefully. 


The  competition  is  open  to  all  assistants  employed  for  a  minimum  of  sixteen  hours 
a  week  in  retail  pharmacies  which  are  members  of  the  National  Pharmaceutical 
Association. 

!.  No  person  who  has  any  financial  interest  in  the  Pharmacy  in  which  they  are 

employed  is  allowed  to  enter  the  Competition. 
>.  Regional  Final  winners  from  the  1980  Chemist  Assistant  of  the  Year  Competition 

are  excluded  from  the  1981  Competition, 
t.  Grand  Final  winners  are  excluded  from  all  future  competitions, 
j.  Each  entry  must  be  completed  on  an  official  entry  form.  It  must  be  completed  in 

ink  or  ball  pen  and  must  be  legible. 
>.  Completed  entries  must  be  sent  in  a  correctly  stamped  envelope  to  "C  &  D  1981 

Chemist  Assistant  of  the  Year  Competition",  51  Boreham  Road,  Warminster, 

Wilts.  BA12  9JU.  Entries  must  be  received  by  30th  June,  1981,  and  proof  of 

posting  cannot  be  accepted  as  proof  of  receipt. 
7.  The  declaration  on  the  entry  form  must  be  signed  by  the  pharmacist  who  is  either 

the  proprietor  or  manager  of  the  pharmacy  in  which  the  assistant  is  employed. 
3.  All  entries  will  be  examined  by  a  panel  of  judges  whose  decision  will  be  final.  No 

correspondence  will  be  entered  into.  Entrants  are  bound  by  the  rules  and  the 

judges  interpretation  thereof. 


9.  There  will  be  regional  finals  and  the  judges  will  select  those  who  have  completed  I 
the  entry  form  in  the  most  apt  and  suitable  manner.  The  names  of  those  selected  1 
for  each  regional  final  will  be  published  in  the  Chemist  &  Druggist  and  each 
finalist  will  also  be  notified  by  post  at  the  same  time. 

10.  At  each  regional  final,  judges  may  impose  such  tests  and  interviews  as  they  deem  I 
necessary  to  determine  a  winner  and  a  runner-up.  The  winner  will  be  asked  to  J 
attend  a  Grand  Final  in  London  and  qualification  as  a  regional  winner  is  <, 
conditional  on  attendance  at  the  Grand  Final.  Each  regional  winner  will  win  a  M 
prize  of  £100  subject  to  attendance  at  the  Grand  Final.  Second  Prize  will  be  150  1 
and  third  prize  will  be  £.25.  A  special  prize  of  120  will  be  awarded  to  the  leading  ■ 
Chemist  Assistant  aged  19  or  under  on  the  30th  June  1981,  not  already  in  receipt 
of  one  of  the  above  prizes.  I 

11.  At  the  Grand  Final,  the  judges  may  impose  such  tests  and  interviews  as  they  dcerM 
necessary  to  determine  the  prize  winners.  The  first  prize  winner  who  will  be  nafl 
"C  &  D  1981  Chemist  Assistant  of  the  Year"  will  receive  a  prize  of  11,000.  « 
second  prize  will  be  1500  and  the  third  prize  will  be  1250.  Travelling  expenses  H 
will  be  reimbursed  to  all  Grand  Finalists. 

12.  At  the  Grand  Final,  the  judges  who  will  be  appointed  by  the  organisers  will  ■ 
consist  of  the  Editor  of  the  Chemist  &  Druggist,  a  member  of  the  NPA  Board  oM 
Management,  a  senior  executive  of  ICML  and  the  winner  of  the  1980  Grand  FinaB 
The  judges  may  at  any  time  appoint  nominees,  acceptable  to  the  joint  sponsors,  if  I 
they  are  unable  to  attend.  The  decision  of  the  judges  will  be  final  and  legally 
binding.  No  correspondence  will  be  entered  into.  1 


st  Assistant  of  the  Year  Competition    Entry  Form  Questions 


1 


Who  is  the  most  important  person 
in  your  pharmacy? 

2.  What  is  the  first  thing  you  should  do  if  you 
see  a  customer  shoplifting  in  your 
pharmacy? 

3.  What  must  you  do  when  selling — Gees 
Linctus,  Mist.  Kaolin  et  Morph,  100 
Paracetamol? 

4.  A  Customer  tells  you  that  NPA  Products 
are  not  of  such  good  quality  as  branded 
products.  Is  she  correct? 

5.  What  is  the  name  of  the  Nail  Polish 
Remover  in  the  NPA  Product  range? 

6.  What  is  the  main  difference  between 
Kodacolor  and  Kodachrome? 

7.  In  no  more  than  30  words  say  what  you 
think  are  the  qualities  the  judges  will 
expect  of  the  Chemist  Assistant  of 

The  Year. 


YES/NO 


se  compl 


Name  

(Miss/Mrs/Mr) 

Home  Address . 


I  am  emp 


or 


at  least  16  hours  a  week  at: 


(Pharmacy  name  and  address) 

If  aged  19  or  under  on  30th  June,  1981,  tick  this  box  □ 
Now  ask  your  manager  to  endorse  your  entry. 


Declaration  by  pharmacy  proprietor  or  manager. 

The  assistant  named  has,  in  my  opinion,  sufficient  responsibility 

and  experience  to  be  a  suitable  entrant  for  the  competition. 

Name  ''-"IB 

Qualification  !» 

Position   

Signature  >!?Sj> 

Post  your  entry  now  to: 

"The  C&D  1981  Chemist  Assistant  of  the  Year  Competition' ' , 
Independent  Chemists  Marketing  Ltd., 
51  Boreham  Road,  Warminster,  Wilts.  BA12  9JU. 
Closing  date  for  entry  is  June  30th,  1981. 


CAMPAIGN 

THROUGHOUT 
THE  HOLIDAY 

SEASON! 


Calamousse's 
distinctive 


♦ 

advertising  will 
appear  in  the 
Express,  Mirror, 
Mail,  Star  and 

Sun  throughout  june  and  July. 

* Total  readership  of  almost 
20  million! 

♦Special  positions  on  holiday 
pages. 

♦Stock  up  with  Calamousse 
now!  Ask  your  Kirby-Warrick 
representative  for  details,  or 
contact  your  wholesaler. 


Kirby-Warrick  Pharmaceuticals  Ltd.,  Mildenhall,  Suffolk. 
Tel:  0638  716321 


SS 


HOT  STUFF 
FOR  COOL 
CUSTOMERS! 

For  after-sun  and  skin  care,  there's 
nothing  more  tried  and  trusted  than 
calamine. 

And  now,  Calamousse  brings  you 
all  the  advantages  of  calamine,  in  a 
cooling,  soothing  aerosol  cream. 

Handily  packed  and  realistically 
priced,  Calamousse  is  just  what  you  need 
to  turn  in  a  cool  profit  this  summer. 

^Jf,  Non-sticky,  non-greasy. 

jj£  Cooling,  soothing  and  natural. 

^  Convenient,  handbag-sized  aerosol. 

^  Attractively  packed  and  presented. 


10 
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Health  control 


We  are  taken  to  task  by  a 
correspondent  (pl092)  for  devoting  a 
considerable  amount  of  space  to  health 
foods  in  our  May  23  issue.  Frankly, 
we  are  surprised,  not  least  at  the 
outright  condemnation  of  all  health 
foods  as  "quackery". 

With  the  growing  interest  in 
preventive  medicine,  we  believe  most 
pharmacists  are  welcoming  the  chance 
to  encourage  their  customers  towards 
healthier  living,  in  which  diet 
obviously  plays  a  major  part.  To  this 
extent  there  is  nothing  "faddy"  about 
wanting  to  eat  unprocessed,  additive- 
free  food.  And  who  is  to  determine 
which  "fad"  will  not  be  found  to  have 
a  scientific  and  rational  foundation — 
there  was  "roughage"  before  there 
was  "fibre"  after  all. 

Surely  it  is  better  that  items  such 
as  vitamins  should  be  sold  from 
pharmacies,  where  the  pharmacist  can 
intervene  with  advice,  than  from 
grocers  and  health  food  stores  where 
only  a  very  biased  and  unscientific 
approach  is  likely  to  be  adopted. 

We  are  aware  that  some  of  the 


products  are  unproven  by  conventional 
methods  but  we  assume  that 
pharmacists  are  well  able  to  decide  for 
themselves  which  to  stock  and 
recommend.  Our  purpose  is  to  present 
them  with  the  facts  upon  which  they 
can  base  a  rational  judgment — though 
in  the  past  we  have  'been  among  the 
first  to  criticise  manufacturers  who 
have  been  less  than  scrupulous  in  their 
marketing  methods. 

The  point  is  that  until  there  is 
evidence  against  the  value  of  health 
foods  and  remedies,  someone  will 
stock  and  sell  them  because  the  public 
demand  them.  A  pharmacist  who 
stocks  the  acceptable  products  is  in  a 
much  better  position  to  explain  why 
he  refuses  others  than  one  who  never 
sees  a  health  food  customer. 

Get  well  soon 

Sangers'  year-end  report  (pl096)  makes 
dismal  reading,  with  over  £lm  lost  on 
pharmaceuticals  trading  in  Great 
Britain.  However,  all  but  their 
competitors  will  wish  them  well  in 
coming  through  these  troubled  times — 
particularly  pharmacists  who  value  their 
independence  of  choice.  ■ 


i — s — r 

'Guess  who  they  think  is  the  most  important  person  in  the  pharmacy!' 


Chemist  &  Druggist    6  June  1981 
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THIS  WEEK'S  NEWS 


Sharp  increase  in 
'urgent'  fees 


The  Pharmaceutical  Services 
Negotiating  Committee  has  accepted  the 
revised  scale  of  urgent  fees  offered  by 
the  Department  of  Health. 

The  new  "fees  per  call-out"  (no 
longer  "fees  per  form")  are: 

1.  Endorsed  "urgent"  by  the  prescriber 
and  dispensed  between  the  time  the 
premises  close  for  dispensing  and  11  pm 
on  days  other  than  Sundays  and  public 
holidays — resident  £3  '(formerly  £1), 
non-resident  £7.25  (£2). 

2.  Endorsed  "urgent"  by  the  prescriber 
or  "dispensed  urgently"  by  the 
pharmacist  and  signed  by  the  patient 
(or  representative),  and  dispensed 
between  1 1  pm  and  the  time  the 
premises  open  'for  dispensing  or  on 
Sundays  and  public  holidays — resident 
£4.25  (£2.25),  non-resident  £9.25 
(£4). 

The  Committee  reiterated  its 
request  that  the  time  of  11  pm  be 
amended  to  10  pm  and  agreed  to  the 
following  sentence  being  added  to  Part 
IIIA  of  the  Drug  Tariff:  "Urgent  fees 
are  not  payable  for  prescriptions 
dispensed  after  the  hours  of  opening 
required  under  a  scheme  proposed  by  a 
Family  Practitioner  Committee  but 
before  the  actual  closing  of  the 
pharmacy." 

Other  business  considered  by 
PSNC  on  May  13  included: 

■  The  committee  approved  a  draft 
Statutory  Instrument,  "The  Rural 
Dispensing  Committee  (Establishment 
and  Constitution)  Order." 

■  The  Department  has  agreed  to 
increase  payment  for  pre-registration 
trainees  to  £1,500  per  annum  for 
1981-82. 

■  Comments  on  Health  Notice  (81)  4, 
the  consultative  document  on  the  NHS 
planning  review,  are  being  sent  to  the 
Department.  Among  these  comments 
are:  That  the  Department's  views  on 
priorities  involving  pharmacy, 
particularly  rational  distribution,  would 
be  welcomed;  and  that  Local 
Pharmaceutical  Committees  should  be 
among  the  organisations  consulted  in 
strategic  planning. 

■  PSNC  opposed  the  Guild  of  Hospital 
Pharmacist's  comments  on  the 
consultative  document  "Pharmaceutical 
advisory  machinery"  in  which  the 
Guild  suggested  that  the  new  district 
pharmaceutical  officer  must  be  an 


ex-officio  member  of  the  LPC.  Among 
FSNC's  arguments  were  that  the  LPC 
is  a  freestanding  committee  and  not 
part  of  the  pharmaceutical  advisory 
machinery,  that  the  LPC  consists  solely 
of  elected  representatives  providing 
Part  II  pharmaceutical  services,  and 
that  there  is  no  reason  why  a  salaried 
officer  of  the  health  authority  should 
vote  on  matters  affecting  general 
practice  where  he  has  a  co-ordinating 
role.  However,  PSNC  agreed  that  the 
DPhOs  should  normally  be  invited  to 
attend  LPC  meetings  as  observers. 

■  PSNC  agreed  to  forward  to  LPCs 

for  comment  a  model  scheme  amending 
the  LPC  constitution  after  the 
forthcoming  NHS  reorganisation. 

■  PSNC  paid  tribute  to  Mr  J.  Wright, 
who  recently  retired  as  director  of  the 
National  Pharmaceutical  Association 
and  who  was  attending  his  last  PSNC 
meeting  as  a  consultant. 


VAT  repayments  .  . . 

Despite  continued  representation  from 
the  Pharmaceutical  Services 
Negotiating  Committee  the  Department 
of  Health  will  not  agree  to  any  further 
increases  in  the  advance  payment  for 
June  beyond  the  110  per  cent  limit 
already  negotiated. 

The  Department  of  Health  has  said 
that  it  does  not  intend  effectively  to 
refund  the  whole  of  the  VAT  due, 
but  to  increase  the  advance  payment 
to  mitigate  contractors'  financial 
difficulties. 

The  Department  has  also  stated 
that  pharmacies  represent  less  than  29 
per  cent  of  VAT  repayment  traders 
and  are  the  only  group  being  helped. 


NPA  telegram 


On  Tuesday  evening  Lewis  Priest, 
chairman,  National  Pharmaceutical 
Association,  sent  a  telegram  to  the 
Prime  Minister.  It  said:  "Britain's 
retail  chemists  face  cash  crisis. 
Situation  now  desperate.  Prescription 
supplies  in  jeopardy.  VAT  repayments 
on  NHS  medicines  seriously  overdue 
now  total  millions.  Imperative 
immediate  action.  Present  interim 
arrangements  inadequate."  ■ 


Ostomy  items  at 
'list'  in  Scotland 


Scottish  contractors  can  no  longer 
claim  invoice  prices  for  ostomy 
equipment.  From  the  beginning  of  this 
month  the  Drug  Tariff  entry  is  being 
amended  to  show  the  price  as 
"manufacturer's  list  price"  which 
means  that  ostomy  apparatus  will  now 
be  priced  in  the  same  way  as 
proprietary  drugs. 

The  change  has  been  made  to  stop 
"intermediate  agents"  applying 
excessive  margins  to  goods  supplied  to 
contractors  for  dispensing.  Although  a 
circular  outlining  this  situation  was 
sent  to  contractors  by  the 
Pharmaceutical  General  Council  last 
September,  the  Prescription  Pricing 
Division  says  there  has  been  little,  if 
any,  change  in  the  number  of  claims 
for  excessive  prices. 

The  General  Council  is  preparing  a 
list  of  suppliers  who  charge  no  more 
than  the  manufacturers'  list  prices  and 
this  will  be  sent  to  contractors. 
However,  since  urgent  supplies  may 
need  to  be  obtained  from  other  sources 
at  higher  prices,  the  out-of-pocket 
expenses  provision  of  the  Drug  Tariff 
(paragraph  22)  has  been  widened  to 
allow  payment  in  these  cases. 
□  The  amendment  will  also  apply  to 
contractors  in  Northern  Ireland  but 
not  to  those  in  England  and  Wales.  ■ 


Threat  to  Chelsea 


Press  reports  that  Chelsea  College 
could  close  due  to  economies  by 
London  University  seem  to  be 
premature.  Dr  Charles  Phelps,  the 
principal,  told  C&D  that  there  was  no 
possibility  of  the  College  closing.  It  had 
many  supporters  and  they  would 
vigorously  fight  such  a  proposal. 

The  economy  plans  for  London 
University  were  revealed  in  a 
discussion  document  by  the 
Swinnerton-Dyer  Committee  which  is 
examining  academic  organisation  in  the 
University's  non-medical  schools. 
Chelsea,  Bedford,  Westfield,  Royal 
Holloway  and  Queen  Elizabeth 
Colleges  are  all  mentioned  as  possible 
targets  for  cuts  and  the  document 
suggests  that  several  departments  at 
Chelsea,  including  the  school  of 
pharmacy,  should  be  reviewed  by 
academics  outside  the  college. 
O  The  London  School  of  Pharmacy 
will  be  considered  in  the  committee's 
final  report. 
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NPA  Board  backs 
PIP  code  body 

The  National  Pharmaceutical 
Association  Board  has  given  its 
approval  to  the  formation  of  a 
regulatory  authority  to  control  the 
proposed  PIP  (pharmaceutical 
interface  product)  code — though 
preferably  in  conjunction  with  the 
National  Association  of 
Pharmaceutical  Distributors. 

However,  the  NAPD  is  understood 
to  be  re-axamining,  at  Unichem's 
suggestion,  the  feasibility  of 
incorporating  a  six-figure  code  (such  as 
that  used  in  the  C&D  Price  List)  in 
the  ANA  code,  and  NPA  is  to  wait 
the  outcome  of  that  study — to  be 
reported  to  a  meeting  in  July — before 
proceeding. 

Mr  Arthur  Trotman,  managing 
director  of  ICML  and  a  board 
member  of  NPA  Holdings  which 
would  help  finance  the  venture,  told 
C&D  this  week  that  the  ANA  route 
had  been  considered  by  the  PIP  code 
working  party  (C&D  April  18).  But 
while  it  was  technically  and  statistically 
possible,  there  were  practical  difficulties 
— principally  that  there  is  no  central 
register  of  the  last  seven  digits  which 
manufacturers  allocate  to  their 
individual  products. 

To  identify  the  potential  conflicts 
between  codes  already  allocated  and 
codes  incorporating  the  PIP  code 
would  be  an  enormous  task — and 
pharmacy  might  not  have  sufficient 
weight  to  get  manufacturers  to  alter 
a  code  which  could  be  printed  on 
packs  and  which  has  in  any  case  been 
developed  primarily  for  the  "mass 
merchandisers".  Mr  Trotman  agreed 
that  the  proposal  should  be 
reconsidered  but  added  "I  hope  we  will 
not  lose  the  impetus  for  a  PIP  code  as 
a  result".  '■ 

New  scheme  for 
private  medicine 

The  first  of  a  new  chain  of  private 
doctors'  surgeries  is  expected  to  be 
opened  at  the  end  of  the  year. 

Patients  will  pay  about  £60  a  year 
to  be  put  on  a  private  doctor's  list, 
which  would  include  all  surgery 
consultations.  They  would  pay  an 
additional  £5-10  for  each  home  visit 
and  would  be  given  the  choice  of 
paying  an  annual  lump  sum  of  £20-30 
for  drugs  or  paying  separately  for  each 
prescription. 

The  scheme  is  being  set  up  by 
Air  Call,  a  company  which  runs  a 
doctor  deputising  service.  Dr  P. 
Gregory,  one  of  the  directors,  told 
C&D  that  any  drugs  supplied  from  the 
surgeries  would  "almost  certainly"  be 


dispensed  by  pharmacists,  but  supply 
of  medicines  would  depend  on  the  level 
of  demand  and  on  discussions  the 
directors  hope  to  have  with 
pharmaceutical  organisations.  Patients 
would  always  be  given  the  choice  of 
taking  a  private  prescription  to  an 
outside  pharmacy.  The  estimate  of 
£20-30  for  drugs  was  based  on  the  NHS 
average  per  head  of  population,  he 
said,  but  to  reduce  costs  they  might 
consider  generic  prescribing  from  a 
limited  list. 

The  first  two  surgeries  are  likely  to 
be  in  Greater  London.  Each  will  house 
six  GPs  who  will  each  look  after  a 
maximum  of  1,500  patients,  1,000  less 
than  the  average  NHS  GP.  ■ 

'Which?'  criticises 
strip  flykillers 

This  month's  Which?,  published  by  the 
Consumers'  Association,  criticises 
slow-release  strip  flykillers  as  potentially 
dangerous. 

If  used  as  directed,  the  dangers  of 
poisoning  are  small  or  non-existent, 
but  there  is  a  possibility  of  chronic 
poisoning  from  continually  breathing 
the  atmosphere  in  rooms  containing 
the  strips,  the  magazine  says.  "The 
effect  of  this  long-term  exposure  is 
hotly  debated  and  it  may  well  be  that 
the  risks  involved  are  very  small." 

Which?  found  that  aerosols  were 
by  far  the  most  effective  means  of 
killing  flies.  Fly  papers  worked 
"surprisingly  well"  and  presented  no 
hazard.  The  article  adds  that  clearance 
of  flykillers  under  the  Pesticides  Safety 
Precautions  Scheme  should  be  made 
statutory  and  that  the  scheme  could 
be  extended  to  include  an  assessment  of 
how  well  the  products  do  what  they 
claim  to  do. 

A  survey  of  employment  law  in 
concludes  that  the  cheapest  may  be  a 
false  economy  the  Canon  514  XL  is 
"good  value"  and  the  Bell  &  Howell 
2146  XL,  Canon  310  XL  and  Elmo 
614  XL  are  "particularly  worth 
thinking  about. 

A  survey  of  employment  law  in 


Mr  David  Coffey  MPS,  of  Lisburn, 
co  Antrim  (centre  front)  was  a  clear 
leader  in  the  Northern  Ireland  regional 
final  of  the  Numark  chemist  golf 
tournament  1981  which  took  place  at 
Knock,  Belfast.  Mr  John  McConnell, 
MPS,  from  Crumlin,  co  Antrim  (right) 
came  second  and  Miss  Netta  Donnelly, 
MPS,  came  third,  with  Mr  Alex  Moore, 
MPS,  fourth  (left).  In  the  back  row  are, 
left  to  right,  a  Beechams  rep,  Mr  Jim 
McMaster  and  Tom  Hutchinson,  both  of 
whom  are  directors  of  wholesalers  S. 
Haydock  &  Co.  Ltd. 

Money  Which?  found  that  one  in  four 
employers  had  wanted  to  dismiss 
someone  but,  because  of  the  law,  had 
kept  them  on.  Nearly  one  in  eight  of 
2,000  members  of  the  public  thought 
they  could  not  be  sacked  for 
incompetence.  ■ 

Pharmacies  employ 
65,000  in  1979 

The  gross  margin  of  profit  for  all 
chemists  in  1979 — as  a  percentage  of 
total  turnover — was  24.8  according  to 
the  final  results  of  the  1979  retail 
inquiry  published  this  week. 

Total  turnover  was  £1,284  million 
and  65,000  staff  were  employed  by 
retail  pharmacies.  Some  7,673 
businesses  were  active  through  10,920 
outlets.  Capital  expenditure  was 
£17m.  ■ 


March  sales 


Retail  sales  of  all  chemists  rose  by  15 
per  cent  in  March  to  an  index  of 
140.91  (1976  =  100)  according  to 
the  Department  of  Industry. 

There  was  a  6  per  cent  increase  in 
the  sales  of  all  businesses  (index  158) 
with  a  marginal  1  per  cent  rise  (index 
122)  for  all  small  businesses.  Large 
businesses  showed  an  8  per  cent 
increase  in  sales  (index  182)  of  which 
co-operative  societies  also  improved  by 
8  per  cent  (index  162). 

Combined  sales  by  chemists  and 
photographic  dealers  increased  by  16 
per  cent  (index  146).  NHS  receipts  are 
excluded.  ■ 
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EEC  REPORT 


by  Richard  Carswe'll,  senior  executive,  CSM  European  Consultants  Ltd 

Misleading  claim  proposals 
could  affect  pharmacy 


The  EEC  Commission  has  formally 
proposed  a  Council  Directive  to 
prohibit  or  restrict  claims  made  in  the 
labelling,  presentation  and  advertising 
of  'foodstuffs.  The  proposal  is  part  of 
the  EEC's  steps  to  align  the  laws  of 
Member  States  on  various  aspects  of 
the  sale  of  foodstuffs  to  consumers. 

The  draft  Directive  defines  a  claim 
as  any  statement  intended  to  promote 
the  sale  of  a  foodstuff  and  transmitted 
by  any  medium  including  generic 
advertising.  It  then  proposes  that  the 
following  claims  be  prohibited: 

1  Claims  relating  to  measurable  and 
objective  characteristics  which  cannot 
be  substantiated. 

2  Claims  suggesting  that  adequate 
quantities  of  nutritive  substances 
cannot  be  obtained  from  a  balanced 
diet  of  everyday  foodstuffs. 

3  Claims  that  a  particular  everyday 
foodstuff  contains  adequate  quantities 
of  all  essential  nutritive  substances, 
unless  authorised  by  the  rules  in  force. 

4  Claims  concerning:  (a)  Recommenda- 
tions by  the  medical,  paramedical  or 
pharmaceutical  professions,  or 
authorities  or  competent  bodies  in  the 
nutritional  or  public  health  fields. 

fb)  Testimonials  or  statements 
concerning  the  connection  between 
nutrition  and  health,  unless  authorised 
by  the  rules  in  force. 


References  to  professions 


5  Claims  With  reference  to:  (a)  A 
member  of  the  medical,  paramedical 
or  pharmaceutical  professions,  (b)  A 
medical  instrument,  '(c)  A  human  body 
or  organ,  even  if  presented  in  a 
stylised  form,  intended  to  illustrate  a 
physiological  function. 

Except  when  they  serve  to  support 
claims  under  point  4  which  are 
authorised  by  the  rules  in  force. 

6  Claims  that  might:  (a)  Arouse  or 
exploit  feelings  of  fear  or  anxiety, 
(b)  Reflect  discredit  upon  other 
foodstuffs,  whether  similar  or  not. 

7  Claims  suggesting  that  a 
foodstuff  has  acquired  nutritive  value 
from  substances  added  for  purely 
technical  and/or  organoleptic  reasons. 

It  also  proposes  that  the  following 
claims  be  permissible  only  if  certain 
conditions  are  met: 
1  Claims  suggesting  that  a  product  is 
superior  or  exclusive  and  relating 


to  measurable  and  objective 
characteristics — provided  that 
particulars  are  given  as  to  how  or  to 
what  extent  the  product  is  superior 
or  exclusive,  or  provided  that  they 
comply  with  the  rules  in  force. 

2  Claims  relating  to  the  absence  or 
low  content  of  a  given  ingredient, 
provided  that  they  are  followed  by 
details,  printed  in  letters  of  the  same 
size,  of  other  ingredients  performing 
the  same  function,  if  such  ingredients 
have  been  used. 

3  Claims  relating  to  the  absence  or 
low  content  of  a  specific  pesticide 
residue,  provided  that  they  are  followed 
by  details,  printed  in  letters  of  the 
same  size,  of  any  other  pesticide 
which  may  be  present. 


'Natural'  defined 


4  Claims  that  a  product  is  "natural", 
provided  that  they  refer  to  products: 

(a)  Occurring  naturally  and  in  their 
original  state  or  refrigerated. 

(b)  Obtained,  by  a  purely  mechanical 
process,  from  products  within  the 
meaning  of  (a)  and  where  appropriate 
refrigerated — Which  contain  no 
additives  and  chemical  substances 
other  than  those  found  in  nature,  or 
provided  that  they  are  traditionally 
used  culinary  expressions,  or  provided 
that  they  comply  with  the  rules  5n 
force. 

5  Claims  that  a  product  is  "biological" 
or  "organic",  provided  that  they  refer 
to  cultivation  processes  which  do  not 
involve  recourse  to  synthetic  products 
and  which  avoid  environmental 
pollution  and  provided  that  it  is 
warranted  that  the  foodstuff  has  the 
essential  characteristics  of  products 
obtained  by  such  processes. 

6  Claims  that  the  product  is  "new": 

(a)  Provided  that  no  more  than 
eighteen  months  have  passed  since 
it  was  first  offered  for  sale  to  the 
ultimate  consumer. 

(b)  Provided  that  the  characteristic 
of  the  product  described  as  "new"  is 
clearly  indicated,  for  example,  in  the 
name  under  which  the  product  is 
sold. 

7  Claims  pertaining  to  the  nutritive 
value  of  the  product,  provided  that 
the  label  lists  the  nutritive  ingredients 
in  accordance  with  the  rules  in  force. 

8  Claims  relating  to  honours  or  awards, 


provided  that  the  foodstuff  marketed 
has  characteristics  identical  to  those 
for  which  the  honours  or  awards  were 
given. 

9  Claims  relating  to  a  product  or 
preparation  which  has  religious  or 
ritual  significance,  provided  that  the 
foodstuff  complies  with  the 
requirements  laid  down  by  the  religious 
or  ritual  authorities  concerned. 

The  draft  Directive  mow  goes  to 
the  European  Parliam    t  and  the 
Economic  and  Social  (  ommMtee  for 
their  opinions  before  >b  ing  enacted 
(after  possible  amendment)  by  the 
Council  of  Ministers.  The  Commission 
hopes  the  measure  will  come  into  force 
by  the  beginning  of  1984.  ■ 
CSM  European  Consultants,  Eagle 
House,  109  Jermyn  Street,  London 
SW1Y  6HB,  telephone  01  839  4544,  is 
an  independent  consultancy  which 
advises  companies  on  EEC  policy  and 
legislation. 


Seatone:  three-month 
trials  required? 

Two  physicians  from  the  Glasgow 
Homoeopathic  Hospital,  who  have 
been  using  Seatone  for  over  seven 
years,  have  commented  on  the  recent 
trial  which  concluded  that  a  four^week 
course  of  the  preparation  was 
ineffective  in  rheumatoid  arthritis. 
(C&D  May  2,  p830). 

In  a  letter  to  last  week's  British 
Medical  Journal,  Dr  Robin  Gibson  and 
Dr  Sheila  Gibson  say  that,  as  far  as 
they  they  are  aware,  no  physician  has 
claimed  that  a  one  month  course  of 
Seatone  has  any  obvious  effect  on 
the  majority  of  arthritic  sufferers.  In 
their  own  work  no  noticeable  difference 
between  the  active  preparation  and 
placebo  was  found  at  the  end  of  one 
month. 

On  discontinuing  Seatone,  patients 
can  maintain  improvements  for  periods 
from  several  days  to  several  months, 
they  say,  hence  a  complete  double- 
blind  cross-over  trial  over  a  short 
period  in  unlikely  to  provide  useful 
information.  All  the  patients  in  the 
four-week  trial  had  asked  for  the 
treatment  and  therefore  had  high 
expectations  of  success.  This  could 
account  for  the  high  proportion  of 
placebo  responders  and  decreases  the 
objectivity. 

As  the  placebo  effect  is  unikely  to 
last  for  longer  than  six  months  and  as 
Seatone  can  take  from  one  to  three 
months  to  have  an  effect,  they  think 
that  a  double-blind  trial  should  last  for 
as  least  three  months. 

Finally  the  authors  say  they  have 
been  using  Seatone  for  over  seven 
years  and  have  found  it  to  be  the 
safest  and  most  effective  preparation 
for  both  rheumatoid  arthritis  and 
osteoarthritis  that  they  have  come 
across.  (See  also  Letters,  pl092.)  ■ 
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"Strong  Numark 
promotions 
every  month  keep  the 
customers  coming  in." 

says  Andrew  Miksza,  MPS  of  Leicester. 


NUMARK 


"When  Numark  put  together  their  monthly  promotion  they  really  do  the 
job  properly.  There's  always  a  strong  package  of  best-selling  brands  at  really 
good  prices. 

But  it's  no  good  having  the  offers  if  you  can't  let  people  know. 

That's  why  I  really  appreciate  the  display  materials  I  get  with  each 
month's  promotion.  They're  colourful,  full  of  impact  and  they  really  put  over 
the  message  of  price  and  choice.  On  top  of  that  I  get  the  benefit  of  heavy 
advertising  every  month  in  the  national  press  and  women's  magazines  plus 
back-up  advertising  in  my  own  local  paper. 

I  find  these  regular  promotions  are  a  big  help  in  keeping  the  shop 
looking  interesting  and  lively.  And  there's  no  doubt  about  it.  They  certainly 
sell  products  -  and  not  just  those  on  promotion." 

For  more  information  on  the  benefits  of  being  a  Numark  member,  contact  your  local  Numark  wholesaler  or  Charles  Morris-Cox 
at  Numark  Central  Office,  51  Boreham  Road,  Warminster,  Wilts.  Tel:  0985-215555. 


.CHEMIST. 


The  helping  hand  to 
make  your  business  grow. 


FISONS  LIMITED 
PHARMACEUTICAL  DIVISION 

DERBY  ROAD,  LOUGHBOROUGH 
TELEPHONE:  (0509)  63113 

Chemist  UK  Price  List  (Retail  and  Wholesale) 

PRICE  INCREASES  MARKED  •  OPERATIVE  ON  GOODS  DESPATCHED  ON  OR  AFTER  JUNE  4th  1981 
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1 00 
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35 
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*INTAL  INHALER  (AEROSOL) 

POM 
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doses 

2640 

18.89 

3/12 

30 
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1  O/l  OO 
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1 19.57 

118.26 
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9630 

7.55 

6/12 

22 

52.55 

49.92 
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*lhlTAI    Dl  AIM  rADC 
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rUM 

1 00 

2200 

1 7.37 

6/12 

45 

120.86 

114.82 

1 1 1 .80 

109.98 

108.77 

108.77 

1  C  A 

1 09 

rUM 

30 

2350 

9.98 

6/12 

26 

69.46 

65.99 

64.25 

63.21 

62.51 

62.51 

1  C  A 

POM 

50 

2190 

8.69 

6/12 

22 

60.43 

57.41 

55.90 

54.99 

54.39 

54.39 

1  CA 

1  b* 

IMXAI     CDIIilLlAI  CD 

INIAL  bPINHALEn 

2140 

1 .90 

1  /12 

1 

13.25 

12.26 

12.06 

11.92 

i  C  A 

"INTAL  NEBULISER  SOLUTION 

POM 

48  x2ml 

2500 

14.15 

1/12 

6 

98.41 

93.49 

91.03 

89.55 

88.57 

88.57 

15« 

*LOMODEX  40  10%  IN  0.9%  SALINE 

POM 

500ml 

7000 

8.65 

1/12 

4 

60.18 

57.17 

55.67 

54.76 

54.16 

54.16 

15* 

"LOMODEX  40  10%  IN  5% 

DEXTROSE 

POM 

500ml 

7010 

8.65 

1/12 

4 

60.18 

57.17 

55.67 

54.76 

54.16 

54.16 

15* 

'LOMODEX  70  6%  IN  0.9%  SALINE 

POM 

500ml 

7070 

5.50 

1/12 

2 

38.23 

36.32 

35.36 

34.79 

34.41 

34.41 

15* 

•LOMODEX  70  6%  IN  5%  DEXTROSE 

POM 

500ml 

7080 

5.50 

1/12 

2 

38.23 

36.32 

35.36 

34.79 

34.41 

34.41 

15* 

•LOMUSOL  STARTER  PACK 

P 

19ml 

2700 

10.95 

3/12 

14 

76.15 

72.34 

70.44 

69.30 

68.54 

68.54 

15* 

•LOMUSOL  REFILL  PACK 

P 

19ml 

2710 

9.69 

3/12 

13 

67.44 

64.07 

62.38 

61.37 

60.70 

60.70 

15* 

'NALCROM  CAPSULES 

POM 

100 

2680 

30.75 

1/12 

15 

213.91 

203.21 

197.87 

194.66 

192.52 

192.52 

15 

'OPTICROM 

POM 

10ml 

2110 

7.76 

3/12 

12 

54.00 

51.30 

49.95 

49.14 

48.60 

48.60 

15 

•PARACODOL  TABLETS 

PCDI 

100 

5320 

DP 

1/12 

2 

28.18 

26.77 

26.07 

25.64 

25.36 

25.36 

15« 

•PARACODOL  TABLETS 

PCDI 

10 

5330 

0.51 

1 

2 

3.12 

2.96 

2.89 

2.84 

2.81 

2.81 

15* 

•PSOROX  OINTMENT 

P 

25g 

3740 

0.88 

1/12 

1 

6.09 

5.79 

5.63 

5.54 

5.48 

5.48 

15 

P 

50g 

3750 

1.27 

1/12 

1 

8.86 

8.42 

8.20 

8.06 

7.97 

7.97 

15 

•RYNACROM  CAPSULES (CAN) 

tOtng 

P 

100 

2570 

8.58 

3/12 

13 

59.68 

56.70 

55.20 

54.31 

53.71 

53.71 

15 

RYNACROM  INSUFFLATOR 

2540 

2.87 

1/12 

1 

19.94 

18.94 

18.44 

18.15 

17.95 

17.95 

15* 

'RYNACROM  NASAL  SPRAY 

P 

17.5ml 

2600 

9.40 

3/12 

12 

65.37 

62.10 

60.47 

59.49 

58.83 

58.83 

15* 

•RYNACROM  NASAL  DROPS 

P 

15ml 

2510 

9.02 

3/12 

12 

62.74 

59.60 

58.03 

57.09 

56.47 

56.47 

15* 

ABBREVIATIONS  USED  IN  THIS  PRICE  LIST 

POM   —  Subject  to  control  under  the  Medicines  (Prescriptions 

Only)  Order  1977 
GSL    —  Subject  to  control  under  the  Medicines  (General  Sales  List) 

Order  1977 
P        —  Pharmacy  Only  Product 

GDI  —  Subject  to  Control  under  the  Misuse  of  Drugs  Act  1 971  but 
exempt  from  restriction  under  the  Regulations  except  that 
invoices  are  required  to  be  kept  for  2  years 


NOTE  —  Products  not  categorised  as  above  are  not  medicinal 

products 
DP      —  Dispensing  Pack 
MBU    —  Minimum  Buying  Unit 
VAT    —  Value  Added  Tax 

*        —  Products  marked  thus  in  the  price  list  are  subject  to  fixed 

retail  prices 
□       —  New  Product 


This  price  list  comes  into  operation  on  4th  June  1981  and  cancels  all  previous  price  lists  relating  to  these  products 
1124C/bg  June  1981  *Products  marked  thus  are  subject  to  fixed  Retail  Prices.  •  New  Prices 
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PEOPLE      TOPICAL  REFLECTIONS 

By  Xrayser 


Society  officers 

Professor  A.  H.  Beckett  has  been 
elected  president  of  the  Pharmaceutical 
Society.  Mr  W.  H.  Howarth  Irs  vice- 
president  and  Mr  J.  P.  Kerr  is  treasurer. 


New  fellows 


The  following  have  been  designated  as 
new  Fellows  of  the  Society: 
For  distinction  in  the  practice  of 
pharmacy 

Arnold  N.  Falder,  Windsor 
John  E.  Jeffries,  Sandwich 
Thomas  B.  Williams,  Shrewsbury 
For  distinction  in  the  profession  of 
pharmacy 

Donald  M.  'Grassland,  Warwick 
Arthur  D.  Massam,  London 
Ian  R.  MdDougall,  Glasgow 
Frank  Newcombe,  Leicester 
Peter  E.  Taylor,  Newcastle,  Staffs 
John  P.  Wells,  London 
For  distinction  in  the  science  of 
pharmacy 

Brian  A.  Callingham,  Cambridge 

David  J.  G.  Davies,  Bath 

William  Dawson,  Windlesham,  Surrey 

Robert  T.  Parfitt,  Bath 

John  Thomson  Smith,  London 

Mr  David  Sharpe,  FPS,  has  been 

re-elected  chairman,  Pharmaceutical 

Services  Negotiating  Committee,  for  a 

further  year.  Mr  David  Coleman,  MPS, 

is  deputy  chairman.  ■ 

Deaths 

Hood.  On  May  27,  Mr  Alan  Douglas 
Hood,  MPS,  Symington,  Kilmarnock, 
Ayrshire.  Mr  Hood,  aged  29,  was 
killed  by  lightning  on  the  St  Nicholas 
golf  course  at  Prestwfck,  Ayrshire. 
He  registered  in  1975. 
Liddell.  On  May  23,  Mr  James  Liddell, 
MPS,  Thornhill,  Dumfriesshire. 
Mr  Liddell  registered  in  1921. 
Purdie.  On  May  26,  Norman  Purdie, 
MPS,  Burdiehouse  Road,  Edinburgh. 
Mr  Purdie  registered  in  1933. 


News  in  brief 


■  A  free  booklet,  "Arthritis  and 
you  .  .  .  answers  to  some  common 
questions,"  is  available  from  Lederle 
Laboratories  patients  services  centre, 
Alamein  Industries,  Enham-Alamein, 
Andover,  Hants  SP11  6JS.  A  stamped 
addressed  envelope,  minimum  size 
9inx9in  should  be  sent.  The  booklet 
has  been  written  in  association  with 
Arthritis  Care  and  the  Arthritis  and 
Rheumatism  Council. 


Problems  in 
voting 

I  am  glad  to  see  that  the  Editor  has 
found  time  to  ponder  on  the  influences 
which  determine  how  we  pharmacists 
vote  for  candidates  For  our  Council. 

You  may  recall  that  at  the  time  I 
said  I  thought  it  would  be  a  pretty 
poor  look-out  if  everyone  was  like  me 
and  voted  on  the  basis  of  half  an 
hour's  reading  of  the  seven  page 
pamphlet  we  all  received.  But  at  least 
I  voted,  which  is  more  than  22,245 
other  pharmacists  who  tiid  not.  That 
so  many  should  not  return  ballot  forms 
should  make  us  ask  why,  since  the 
management  of  our  profession  and  its 
direction  affect  us  profoundly  and, 
while  I  cannot  claim  the  all-seeing  eye 
of  enlightment,  I  imagine  one  cause 
must  have  been  the  sense  of 
unknowing  bewilderment  over  whom 
to  choose  When  faced  with  a  series  of 
potted  biographies  coupled  with  a 
sketchily  developed  "programme"  for 
our  future. 

Because  I  tend  to  be  conservative — 
and  by  that  I  mean  I  do  not  vote  for 
the  latest  word-slinging  maverick  who 
■wants  to  change  everything,  as  if  a 
change  of  face  or  system  will  make 
external  problems  go  a  way — I  try  to 
look  at  the  known  track  records  in  the 
hope  of  seeing  strengths  that  may 
consolidate  our  profession.  In 
particular,  I  look  for  realists  in  hard 
contact  with  my  world.  My  first  choice, 
therefore,  was  Alan  Smith,  essential 
to  reinforce  Mr  Sharpe  and  Mr 
Silverman,  one  well  known  academic 
as  second  choice  and  the  others  in  as 
clear  order  as  I  could  make  to 
manoeuvre  the  Council  towards  the 
shape  I  should  like. 

Would  it  be  possible  for  our 
journalists  to  work  out  a  table  of 
questions  Which  candidates  might 
answer  in  the  three  weeks  before  our 
next  elections  so  that  we  might  just 
be  able  to  make  better  judgments, 
good  enough  in  fact  to  give  us  the 
confidence  to  use  our  votes  and  feel 
they  would  not  be  wasted  anyway? 


Big  sayings 

"You  might  not  be  able  to  do  this 
right  now,"  he  said,  handing  me  the 
FP  10,  "but  I'll  give  you  a  day  to  get 
it  all  in."  "Marvellous,"  I  thought, 
"What  kind  of  pharmacy  does  he  think 
1  run?  "  But  glancing  down  as  I  put 
the  script  on  the  bench  I  caught  my 


breath,  for  there  was  four  month's 
supply  of  drugs — several  items — whose 
total  value  I  estimated  at  a  cost  to  me 
of  about  £270. 

"Going  on  holiday?"  I  asked.  "No, 
no,  nothing  like  that;  it's  just  that  it's 
such  a  bind  having  to  go  to  the 
doctors'  every  month,  now  that  I'm 
retired,  I  have  to  get  the  car  out 
(quarter  of  a  mile  to  go)  and  then  I 
have  to  park  it,  costs  me  lOp 
sometimes,  and  the  petrol  too." 

He  was  right,  of  course.  There  were 
savings  to  be  made  so  he  asked  the 
doctor  to  help  which,  being  a 
co-operative  chap,  he  did.  As  I 
ordered  the  hundreds  of  Persantin 
lOOmg  to  replace  stock  I  wondered 
how  long  it  would  be  before  the  DHSS 
jumped  on  top  of  our  helpful  GP  for 
his  prescribing  costs. 


Scott  &  Bowne  down? 


What's  the  matter  with  Beecham? 
Ever  since  they  took  over  Scott  & 
Bowne  I  have  had  the  greatest  difficulty 
in  maintaining  stocks  of  the  products 
that  company  used  to  sell.  For  months 
I  was  unable  to  get  the  Health  Lab 
range  of  vitamin  offerings,  then  a  small 
supply  and  now  none  again.  The 
wholesalers  do  not  seem  to  have  any. 
Nor  have  I  had  any  offers  on  Fenjal. 

Yet  previously  I  had  an  excellent 
relationship  with  the  rep  who  tended 
my  account  very  much  to  his  benefit 
as  well  as  mine.  We  always  had  stock 
and,  with  the  toiletries,  stock  at  prices 
attractive  to  my  customers  even  if  it 
meant  the  extraction  of  "bunce"  to 
adjust  matters.  A  good  working 
arrangement  of  some  years  mucked  up 
from  my  point  of  view  by  a  too  big 
company  improving  a  small  one.  The 
odd  thing  is  that  our  local  "Swagman" 
was  able  to  offer  me  both  Fenjal  and 
Badedas  at  highly  competitive  prices. 
I  don't  understand  it. 

Another  marketing  move  that 
puzzles  me  is  the  news  that  LRC  have 
discontinued  Marigold  Chic  gloves.  I 
can  understand  the  dropping  of  such 
high  flyers  as  Wright's  Clens  and 
Sandelwood  but  Chic  gloves  have  been 
a  permanent  promotion  line  in  my 
shop.  I  sold  grosses.  But  you  will  be 
relieved  to  learn  that  once  more  my 
friendly  old  "Swagman"  has  come  to 
my  rescue  with  a  super  product  from 
Taiwan  (or  Hong  Kong  or  Singapore 
or  India — never  England)  which,  lined 
and  gauntletted,  with  toughened  rubber 
tips,  etc,  could  sell  for  the  same  cut 
price  and  show  me  a  real  profit.  Feel 
guilty?  Yes.  ■ 
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COUNTERPOINTS 


New  company  to 
market  men's 
fragrances 

A  new  company,  Brookrule  Ltd,  has 
been  formed  to  market  fragrances  for 
men.  The  chairman  and  managing 
director,  Mr  Geoffrey  Sladden  was 
originally  with  Shulton  and  launched 
Old  Spice  24  years  ago.  Mr  Sladden 
believes  that,  "At  the  moment  there 
are  a  num'ber  of  gaps  in  the  male 
fragrance  market  where  I  feel  there  is 
considerable  potential  for  development 
and  my  aim  is  that  Brookrule  shall 
take  advantage  of  these  opportunities." 
Brookrule  Ltd,  11  Hanover  Street, 
London  W1R  9HF.  ■ 


PRESCRIPTION 
SPECIALITIES 


Serophene  tablets 


Manufacturer  Serono  Laboratories  (UK) 
Ltd,  2  Tewin  Court,  Welwyn  Garden 
City,  Herts  AL7  1AU 
Description  White,  round,  flat,  bevelled 
tablets,  scored  on  one  side,  each 
containing  clomiphene  citrate  50mg 
Indications  Treatment  of  infertility  due 
to  impaired  hypothalamic  pituitary 
function.  The  best  response  is  generally 
obtained  in  women  with  evidence  of 
follicular  function  and  endogenous 
oestrogen  production  as  these  patients 
lack  adequate  cyclic  stimulation  of 
pituitary  gonadotrophic  function. 
Patients  with  limited  oestrogen 
production  may  also  benefit 
Dosage  For  the  first  course,  50mg  daily 
for  five  consecutive  days  starting  within 
the  first  five  days  of  spontaneous  or 
induced  menstrual  bleeding.  The 
commencement  date  is  arbitrary  in 
women  who  have  not  experienced 
recent  uterine  bleeding.  If  ovulation 
occurs  but  pregnancy  does  not  result, 
the  treatment  should  be  repeated.  If 
evidence  of  ovulation  is  not  followed 
by  menstrual  bleeding,  the  possibility 
of  pregnancy  should  be  excluded  before 
treatment  is  restarted. 

In  the  absence  of  ovulation  the 
daily  dose  may  be  increased  by 
increments  of  50mg  each  month  to  a 


maximum  of  200mg  daily  for  five  days. 
If  ovulation  fails  to  occur  then  a 
single  intramuscular  injection  of  up  to 
10,000  IU  chorionic  gonadotropin  may 
be  given  7  to  10  days  after  the  last 
tablet  in  order  to  reinforce  the  LH 
surge.  Patients  with  very  low  baselines 
of  endogenous  gonadotropins  and 
oestrogens  are  usually  less  responsive 
to  treatment  with  clomiphene  and 
gonatrophin  therapy  should  be 
considered 

Contraindications  Liver  disease; 
hereditary  defect  in  bilirubin 
metabolism.  Therapy  is  precluded 
when  an  effective  response  cannot  be 
achieved,  for  example,  ovarian 
dysgenesis  or  premature  menopause. 
Hypothyroidism,  adrenocortical 
deficiency,  hyperprolactinaemia  or 
pituitary  tumour  should  first  be 
corrected  by  the  appropriate  treatment 
and  other  possible  causes  of  infertility 
should  be  excluded  in  either  partner 
Precautions  Administration  should  be 
avoided  if  pregnancy  is  suspected. 
Patients  should  be  instructed  to  report 
any  abdominal  discomfort  immediately 
and  a  pelvic  examination  should  then 
be  performed  to  determine  whether 
ovarian  enlargement  has  occurred.  The 
prescence  of  excessive  ovarian 
enlargement  may  require  dosage 
modification.  Rare  occurrences  of 
lutein  cyst  rupture  with  intraperitoneal 
haemorrhage  have  been  reported.  The 
drug  should  be  withdrawn  if  visual 
disturbances  occur 
Side  effects  Vasomotor  symptoms 
resembling  "hot  flushes"  may  occur. 
Other  side  effects  are  generally  mild, 
not  dose  related  and  readily  reversible 
on  drug  withdrawal.  These  include 
vomiting,  breast  discomfort,  skin 
reactions,  dizziness  and  hair  loss.  The 
multiple  pregnancy  rate  is 
approximately  '8  per  cent,  with  twins 
representing  90  per  cent  of  this  figure 
Packs  30  tablets  (£13) 
Supply  restrictions  Prescription  only 
Issued  June  1981  ■ 


Intal  inhaler 


Manufacturer  Fisons  Ltd  pbarmaceutlical 
division,  Derby  Road,  Loughborough, 
Leics  LE11  OBB 

Description  Metered  dose  pressurised 
aerosol  delivering  200  inhalations,  each 
containing  sodium  cromoglycate  lmg 
Indications  Treatment  of  bronchial 
asthma,  including  prevention  of 
exercise-'induced  asthma 
Dosage  Adults  and  children — usually 
two  inhalations  four  times  daily.  May 
be  increased  to  six  or  eight  times  daily 


in  more  severe  cases  or  during  periods 
of  severe  antigen  challenge. 
Additional  doses  may  also  be  taken 
before  exercise.  As  therapy  is 
essentially  preventive  it  is  important  to 
instruct  the  patient  to  maintain  regular 
dosage  rather  than  inhaling  the  drug 
intermittently  to  relieve  symptoms 
Contraindications,  etc  As  for  Intal 
Spincaps 

Storage  In  a  cool  place,  protected  from 
direct  sunlight.  Pressurised  canister 
must  not  be  punctured  or  burnt,  even 
when  empty 

Packs  Canister  with  plastic  mouthpiece 
(£10.95  trade) 

Supply  restrictions  Prescriptions  only 
Issued  June  1981  • 


Savloclens  sachets 


Manufacturer  Imperial  Chemical 
Industries  Ltd,  Pharmaceuticals 
Division,  Alderley  Park,  Macclesfield, 
Cheshire  SK10  4TF 
Description  Amber  yellow  aqueous 
solution,  sterilised  by  autoclaving, 
containing  chlorhexidine  gluconate  0.05 
per  cent  and  cetrimide  0.5  per  cent  in 
sachets  of  100ml.  Equivalent  to  a 
dilution  of  1  in  30  of  Savlon  hospital 
concentrate 

Indications  Cleansing  and  disinfecting 
physically  contaminated  wounds  and 
burns 

Dosage  Use  undiluted.  For  topical 
application  only 

Precautions  Should  not  come  into 
contact  with  the  brain,  meninges  or 
middle  ear.  When  used  in  aseptic 
procedures  the  outside  of  the  sachet 
should  be  disinfected  before  opening. 
Any  surplus  should  be  discarded 
immediately  after  use 
Packs  60  sachets  (£11.95  trade) 
Supply  restrictions  Pharmacy  only. 
Initially,  supplies  for  hospitals  only 
Issued  June  1981.  ■ 

Fentazin  injection 
pack  change 

Fentazin  injection  will  shortly  be 
available  in  a  new  pack  which  consists 
of  a  black  plastic  tray  preventing 
penetration  by  light,  and  contains  five 
divisions  separated  by  perforations.  The 
tray  has  a  foil  lid  and  the  divisions, 
each  containing  one  ampoule,  may  be 
separated  leaving  the  remaining 
divisions  intact.  The  injection  will 
continue  to  be  packed  in  cartons  of 
5x  lml  ampoules  and  the  price  will 
remain  unchanged.  Allen  &  Hanburys 
Ltd,  Bethnal  Green,  London  E2.  ■ 
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Braun  use  butane  to  heat 
their  first  cordless  hair  stylers 


This  year  Braun  will  be  launching  five 
new  hair  appliances.  Three  of  these 
will  be  "conventional"  electrical 
products  but  the  other  two  will  be  a 
cordless  curling  tong  and  brush  offering 
a  "brand  new  concept  in  hair  styling" 
and  the  ultimate  in  portability.  They 
are  the  first-ever  butane-powered  hair 
stylers. 

The  Braun  Independent  curling 
tong  and  curling  brush  look  like 
"normal"  electrical  products  minus  the 
cords.  In  the  rear  of  the  appliance  is 
a  gas  tank  holding  enough  butane  for 
a  month's  frequent  use.  The  heating 
process  utilises  a  catalyst — no  flames 
are  produced.  When  the  appliance  is 
switched  on,  a  battery  ignitor  heats  up 
the  catalyst  which  is  contained  within 
the  barrel.  A  mixture  of  oxygen  from 
the  air  and  butane  flows  over  the 
heated  catalyst  and  an  exothermic 
reaction  occurs  below  the  normal 
temperature  of  combustion. 

Another  advantage  over  electrical 
stylers  is  that  the  Braun  Independents 
take  only  about  90  seconds  to  heat  up. 
During  their  research,  Braun  found  this 


Braun's  "conventional"  dual  purpose 
styler  will  be  available  in  August 


was  one  of  the  major  problems 
consumers  encountered  with  stylers. 
The  others  were  the  "plug  problem" 
using  dual-voltage  appliances  abroad 
the  plug  was  never  the  right  type  and 
the  "cord  problem" — it  was  never 
long  enough  and  could  be  dangerous 
when  styling  the  back  of  the  hair. 

Braun  think  this  will  open  up  a 
totally  new  area  of  hair  styling  as 
women  will  be  able  to  take  their  styler 
anywhere.  The  appliances  are  safe  to 
use  for  air  travel.  Each  pack  will 
include  one  refill  cannister  and  Braun 
will  also  market  a  larger  cannister 
holding  enough  butane  for  about  a 
year's  supply. 


The  Braun  International  PGD  1200  in 
a  soft  carrying  case 


The  products  will  be  available  in 
October  and  should  retail  at  about 
£9.95  for  the  tong  and  £10.95  for  the 
brush.  A  £|  million  promotion  will 
include  a  national  television  campaign 
in  October  and  December  as  well  as 
extensive  POS  support. 

The  other  products  comprise  two 
pistol  grip  hairdriers  and  a  dual 
purpose  styler  and  are  being  introduced 
in  line  with  the  company's  philosophy 
of  having  one  basic  and  one  upgraded 
product  in  each  sector. 

The  Braun  compact  1500  (£10.95) 
is  said  to  'be  the  most  powerful  pistol 
grip  on  the  market.  It  has  three  hair 
settings  to  give  fast  drying  along  with 
good  control  of  styling.  The  first  gives 
a  high  temperature  with  a  low  air  flow 
whereas  the  second  has  an  increased 
air  flow.  Both  these  settings  have  a 
750  watt  output  and  the  third  gives  a 
1500  watt  output  and  higher 
temperature. 

For  travelling,  Braun  have 
introduced  the  International  PGD  1200 
dryer  (£12.95).  This  has  dual-voltage 
and  gives  two  heat  settings — 600  watts 
and  1200  watts.  It  comes  in  a  soft 
travel  case  which  contains  a  mirror 
and  space  for  a  three-pin  plug. 

Finally  the  Quickstyle  duo  (£10.95) 
is  a  hot  styling  wand  which  can  be 
converted  to  a  brush  styler  by  using 
the  clip-on  brush  head.  It  can  operate 
"dry"  or  with  steam  and  is 
multi-voltage  which  means  it  can  be 


used  at  all  voltages  between  100  and 
240.  These  three  products  should  be 
available  in  August  and  will  be 
supported  by  a  £2  million  programme 
for  all  Braun's  personal  care 
appliances.  Braun  (Electric)  UK  Ltd, 
Dolphine  Estate,  Windmill  Road, 
Sunbury-on-Thames,  Middx.  ■ 


Calamine  goes  foamy 

Kirby-Warrick  Pharmaceuticals  are 
launching  a  foam  spray  containing 
calamine.  Calamousse  (lOOg,  £1.20)  is 
recommended  for  relief  of  burnt  and 
sore  skin  and  for  after-sun  care.  The 
company  says  it  does  not  leave  a 
residue  on  the  skin. 

An  introductory  retail  price  of 
£0.99  will  be  offered  and  advertising 
will  run  in  five  daily  papers  from  June 
to  August  with  six  million  lOp  coupons. 
Kirby-Warrick  Pharmaceuticals  Ltd, 
Bury  St  Edmunds,  Suffolk  IP28  7  AX.  ■ 


Battery  checker 


British  Distributing  Company  have 
added  a  battery  checker  to  their  newly- 
launched  range  of  Micromark 
products  (C&D  last  week,  pl024). 

The  checker  displays  the  state 
of  charge  of  1.5  volt  and  9  volt  batteries 
on  a  voltmeter.  It  comes  in  a 
self-merchandising  pack  which  can  be 
peg-hung  or  counter/shelf  displayed 
along  with  an  existing  battery  display. 
British  Distributing  Co,  590  Green 
Lanes,  London  N8  OR  A.  ■ 


Varta  prize  draw 


Sangers  Agencies  are  this  week 
launching  what  they  believe  to  be  the 
biggest  ever  promotion  exclusively  for 
independent  pharmacies,  with  a  chance 
to  win  a  BMW  316  car  in  the 
"Varta  Prize  Draw".  There  are  also 
30  runner-up  prizes  of  remote  control 
Ml  BMW  sports  cars  worth  some  £100 
each,  two  of  which  can  be  won  in  each 
sales  territory. 

Stockists  qualify  for  one  ticket  for 
every  15  cases  of  Varta  batteries 
ordered.  Non-stockists  ordering  the 
Varta  counter  unit,  with  stock,  qualify 
for  two  plus  tickets,  or  three  with 
orders  for  the  floor  standing  unit 
plus  stock. 

Closing  date  for  the  draw  is 
October  17.  Sangers  Agencies  Ltd, 
Ramsbury  House,  High  Street, 
Hungerford,  Berks.  ■ 
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Gillette  to  enter  women's  shaver  Benjy  range  from 
market  with  the  Lady  Contour  wholesalers 


Gillette  are  to  market  a  shaver  system 
aimed  at  the  female  market  which 
they  describe  as  fast-growing  but 
under-developed. 

Lady  Contour  has  been  developed 

I     for  the  10  million  women  who 

regularly  shave,  of  which  six  out  of 
10  use  a  wet  razor.  It  is  already 
available  in  America. 

Products  in  the  British  market 
include  Flicker,  Nymph,  Cressida  and 
Dove  but  Gillette,  until  the  launch  of 
Lady  Contour,  have  had  no  "exclusively 
designed  and  practical  female  wet 
shaving  system".  They  feel  there  is 
room  in  the  market  for  a  "branded 
upmarket  ladies  product". 

Research  has  "conclusively  shown 
that  women  want  a  razor  that  is 
specifically  for  their  own  use.  Lady 
Contour  offers  a  specially  designed 
curved  handle  which  is  comfortable 
to  hold  and  easy  to  grip.  Also 
something  unique  for  this  market,  a 

I     custom-designed  presentation  case  for 

li     safe,  convenient  storage  and  travel". 
The  feminine  case,  say  Gillette,  has 

\     played  a  major  part  in  the  USA 

j|     success  story. 

Each  Lady  Contour  will  include  a 
20p  voucher  redeemable  against 
purchases  Of  Contour  cartridges. 
Launch  activity  will  include  a  direct 


Novelty  soaps— 
post  haste 

Novelty  soap  'bars  are  being  launched 
to  the  trade  this  month  by  Colson  & 
Kay.  Post-a-soap  (85g  £0.50)  is  the 
merchandising  theme  for  the  soap 
which  comes  wrapped  in  simulated 
airmail  and  surface  parcel  postage 
packs.  Every  outer  wrap  is  "franked" 
with  the  words  "English  made 
superfine  quality  soap".  The  soap  is 
said  to  have  a  refreshing  fragrance 
Which  gives  it  a  unisex  appeal. 

Display  outers  hold  24  assorted 
Post-a-soap  tablets  and  the  minimum 
order  quantity  is  two  outers  at  £13.92 
trade.  The  launch  of  the  soap's  will  be 
backed  by  free  stock  against  orders  of 
a  given  value  and  there  will  be  a  free 
Post-a-soap  table  lighter,  in  the  shape 
of  a  'bright  red  pillar-box,  with  every 
two  cases  of  soaps  ordered.  Colson  & 
Kay  Ltd,  Shentonfield  Road, 
Manchester  M22  4RW.  ■ 


mail  campaign  to  six  million 
households  at  the  beginning  of  July. 
The  leaflet  will  include  a  coupon 
offering  50p  off  any  Contour  razor  and 
there  will  be  a  national  advertising 
campaign  which  breaks  in  October 
in  the  women's  Press. 

The  product  includes  a  dispenser 
with  two  cartridges  and  will  retail  at 
around  £1.75.  The  Lady  Contour  takes 
the  same  cartridges  as  the  Contour. 
(Prices  for  the  Contour  deluxe  are 
£2. -£2.50  and  for,  the  plastic  handled 
variety  £0.75-£l.)  The  Lady  Contour 
will  he  supplied  in  a  polystyrene 
merchandiser  holding  six.  Gillette  (UK) 
Ltd,  Great  West  Road,  Isleworth, 
Middlesex.  ■ 


Amplex  savings 


Amplex  roll-on  deodorant  is  to  be 
supported  throughout  Summer  with  an 
on-pack  offer  of  at  least  lOp  off  the  rrp 
of  72p.  Ashe  Laboratories  Ltd, 
Ashe  tree  Works,  Kingston  Road, 
Leatherhead,  Surrey  KT22  7JZ.  ■ 


The  Benjy  range  of  baby  clothing  is 
now  available  through  chemist 
wholesalers.  The  range  includes 
Benjy  Wrigglers — all-in-one  terry 
stretch  suits  in  two  styles;  a  bumper 
suit — two-piece  stretch  terry  T-shirt 
and  pants;  Posh  pants — gingham  poly/ 
cotton  pants  with  PVC  lining;  pinny 
'n'  panties  or  shirt  'n'  pants — two-piece 
poly/cotton  tops  and  PVC  lined  pants; 
and  the  Benjy  T-shirt  'n'  shorts.  Each 
comes  in  a  hanging  pack.  Dunbee  Ltd, 
Riverdene  Industrial  Estate,  Molesey 
Road,  Hersham,  Walton-on-Thames.  ■ 


Royal  theme 


Woods  of  Windsor  are  launching  a 
Royal  Wedding  window  dressing 
competition  with  a  first  prize  of  a 
weekend  for  two  in  Paris,  plus  £100 
spending  money.  Second  prize  is  three 
cases  of  French  wines  and  three 
runners-up  will  each  receive  one  case. 

Conditions  of  entry  are  that 
windows  should  be  dressed,  using  a 
Woods  of  Windsor  theme,  and  should 
be  on  display  for  two  consecutive  weeks 
between  Monday,  July  13  and 
Saturday,  August  8.  Entrants  should 
send  in  10x  8in  black-and-white 
photographs  of  the  dressed  windows. 
Applications  for  entry  forms  should 
be  sent  no  later  than  July  11. 
Woods  of  Windsor  Ltd,  Queen 
Charlotte  Street,  Windsor,  Berks.  ■ 
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Whenever  there's  an  emergency,  you  can 
take  it  for  granted  that  we'll  be  there  with  the 
products  you  need.  But  let's  face  it,  those 
situations  are  few  and  far  between  for  the 
average  pharmacist;  it's  the  day-to-day 
delivery  of  regular  supplies  that  really  forms 
the  backbone  of  your  business.  With  this  in 
mind,  we  have  built  up  a 
nationwide  distribution 
network  with  over  350 
vans  operating  from  over 
30  branches.  One  of  these 


3S.  Witn  this  in        wnat  you  want,  n 

Vestric 

We're  always  there,  we  always  care. 

Vestric  Limited,  West  Lane,  Runcorn,  Cheshire,  WA7  2PE. 

See  Yellow  Pages  for  your  local  branch. 


local  branches  is  near  you  so  we're  always 
there  right  when  you  need  us,  ensuring  that 
you  give  an  excellent  service  to  all  your 
customers. 

That's  backed  up  by  our  extensive  stock 
range,  making  it  even  easier  for  you  to  get  just 
what  you  want,  right  when  you  want  it. 

If  you're  not  on  our  regular 
telephone  schedule  all  you 
have  to  do  is  pick  up  the 
'phone  and  it's  as  good  as 
there  with  Vestric. 


I 


ROY  LANE  MPS 


\festric 

not  just  when  it  matters 


COUNTERPOINTS 


Faberge  launch  male  fragrance 
and  preview  future  activity 


Faberge  unveiled  the  Turbo  for  Men 
range  at  their  Christmas  trade  fair  in 
London  last  week.  Describing  it  as  "a 
fresh,  virile  fragrance,  aimed  at  today's 
outgoing  man  who  expects  and  achieves 
the  most  from  life",  Faberge  will  be 
marketing  the  fragrance  through 
Woolworths,  British  Home  Stores  and 
department  stores  as  well  as  chemist 
outlets. 

Turbo,  say  Faberge,  is  the  biggest 
noise  since  Brut  combining  citrus  notes, 
spices  and  lavender  with  oakmoss, 
sandalwood  and  hints  of  tabac.  The 
range  comprises  aftershave  (125ml, 
£2.95),  cologne  (125ml,  £3.50),  talc 
(125ml,  £1.50),  deodorant  (150ml, 
£1.40)  and  creme  shave  (150ml,  £1.25). 

Planned  advertising  support  includes 
a  television  campaign  in  September/ 
October  and  a  Press  campaign  running 
from  July  to  November  in  the  Sunday 
colour  supplements  and  leading  men's 
and  sports  magazines.  The  television 
advertisement  features  a  montage  of 
fast  cars  and  successful  men  with  the 
copyline  "Turbo — turn  it  on".  Counter 


Spruced  up 


Reckitt  household  products  have 
introduced  a  new  fragrance,  spruce, 
into  their  Haze  range  replacing  the 
pine  variant  Which  the  company  felt 
had  an  "unfortunate  aura  of  hospitals 
and  disinfectant  about  it." 

To  boost  spruce  a  trial  size  pack 
with  a  coupon  worth  8p  off  next 
purchase  will  be  available  as  well  as 
testers.  Reckitt  Household  Products, 
Stoneferry  Road,  Hull  HU8  7DS.  ■ 


Vestric  June 
promotions 

Vestric  have  re-styled  their  June 
promotion  bulletin.  The  bulletin  now 
features  50  OTC  brands  and  a 
selection  of  popular  generic  drugs. 
From  the  50  products,  18  have  been 
selected  for  special  promotion  to 
Vantage  members  and  are  available  at 
special  discount.  Merchandising  aids  and 
shop  window  posters  will  be  provided. 
Regular  consumer  advertising  of 
Vantage  will  commence  in  Autumn. 


displays,  posters,  stickers  and  showcards 
will  be  available. 

Also  on  display  at  the  trade  show 
was  Cellini,  Faberge's  new  fragrance 
for  men  which  is  scheduled  for  launch 
later  in  the  year  and  for  the  women, 
A  Touch  of  Class,  coming  in  pale  blue 
containers  with  bronze  motifs. 

Other  Faberge  activity  includes  the 
addition  of  a  Brut  33  stick  deodorant 
(£1.25)  and  savings  of  25-35p  on  Brut 
33  haircare  products.  From  July  there 
will  be  a  gift  offer  of  a  lacquered 
handbag  mirror  with  two  or  more 
purchases  of  flashed  Kiku  packs.  There 
will  also  be  an  opportunity  to  buy  a 
satin  kimono  at  "a  very  competitive 
price".  Faberge  Inc.  Iver,  Bucks.  ■ 


OTC  products  available  from 
Vestric  for  June  include  Simplicity. 
Brut  33,  Crest  Plus,  Elastoplast, 
Cosifits,  Delrosa,  Libresse,  Lil-lets, 
Sunsilk,  Supersoft,  Rave,  Tender  Touch, 
Macleans,  Bodymist,  Impulse,  Mum, 
Vaseline,  Kleenex,  Lilia,  Veeto, 
Alberto,  Belle  Color,  Bioscal,  Elnett, 
Harmony,  Silkience,  Twice  as  Lasting, 
Wella,  Cuticura,  Kinx,  Punch  &  Judy, 
Euthymol,  Mintgard,  Poli-Grip,  super 
Poli-Grip,  Ultrabrite,  Alka-Seltzer, 
Carmil,  Eno,  Cussons  and  Smith  & 
Kendon.  Vestric  Ltd,  West  Lane, 
Runcorn,  Cheshire  WA7  2PE.  ■ 


Life  Line  vitamins 


Food  Supplement  Co  have  launched 
Life  Line  (36,  £2.50)  a  multi-vitamin 
and  mineral  capsule  containing  Siberian 
ginseng  125mg,  Vitamin  C  125mg,  bee 
pollen,  vitamin  E,  B  and  A.  A 
consumer  advertising  campaign  will 
begin  in  September  in  Health  Now  and 
Here's  Health.  Health  &  Diet  Food  Co 
Ltd,  Seymour  House,  79  High  Street, 
Godalming,  Surrey  GU7  I  AW.  ■ 


Rigease  promote 
Coty  products 

Promotional  activity  by  Rigease  for 
Coty  products  includes  L'Aimant, 
Imprevu  and  Masumi  talcs  for  95p,  a 
saving  of  £1.  Two  merchandising  units 
will  be  available  for  this  promotion, 
one  holding  16  L'Aimant  talcs  and  the 
other  8  L'Aimant,  4  Masumi  and  4 
Imprevu  talcs. 

L'Aimant  shampoo,  130ml,  is 
currently  available  for  39p  and  a  25g 


spray  mist  replacing  the  30g  size  is 
currently  on  special  offer,  uncartoned 
at  £1.75,  before  becoming  part  of  the 
standard  range.  The  normal  cartoned 
price  will  be  £2.45.  The  spray  mist  is 
available  in  the  L'Aimant,  Masumi, 
Imprevu  and  Wild  Musk  ranges  and  as 
with  the  talcs  two  merchandising  units 
will  be  available. 

Finally  Sunshimmer  transparent  face 
make-up  will  be  available  on  promotion 
for  99p,  a  saving  of  76p.  Rigease  Ltd, 
PO  Box  27,  Brentford,  Middx.  ■ 


Sweet  savings? 

Saxin  tablets  are  now  available  in 
"money  off"  packs  with  5p  off  the  rrp 
on  the  200  tablet  pack,  9p  off  the  500 
pack  and  27p  off  the  2000  pack.  This 
replaces  the  free  product  in  pack  offer 
which  was  recently  withdrawn. 
Wellcome  Consumer  Division,  The 
Wellcome  Foundation  Ltd,  Crewe 
Hall,  Crewe,  Cheshire.  ■ 


Rose  Laird  orders 


Distribution  of  Rose  Laird  products  is 
now  through  Innoxa's  Eastbourne 
offices  following  the  acquisition  of  the 
company  from  Cuticura  Laboratories 
Ltd  (see  pi 098).  The  new  telephone 
order  number  is  Eastbourne  (0323) 
639671,  ask  for  Rose  Laird  order 
department.  Rose  Laird  Ltd,  202 
Terminus  Road,  Eastbourne,  East 
Sussex  BN21  3DF.  ■ 
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RoC  suntan  and 
anti-sun  products. 

Most  women  adore  the  sun  but  if 
they  have  delicate  skin,  then  equally 
they  are  afraid  of  its  effects.  Can 
they  tan  safely  ?  Should  they  use  a 
low  or  high  protection  sun  filter 
product,  or  even  a  total  sunscreen  ? 
All  too  often  they  simply  do  not 
know  which  is  best  for  them,  and 
this  can  have  dangerous  conse- 
quences. They  need  your  advice. 

RoC  suntan  products  allow 
gentle,  progressive  tanning  whilst 
keeping  the  skin  soft  and  supple. 

RoC  antisun  preparations 

give  complete  protection  against 
all  the  sun's  rays  and  are  formulated 
for  highly  sun-sensitive  skins  and  for 
use  in  certain  medical  conditions. 

All  RoC  products,  including  sun  and  antisun  preparations,  are 
hypo-allergenic,  which  is  a  major  point  in  their  favour.  You  can  also 
tell  your  customers  how  RoC  safeguards  their  skin  by  excluding 
perfumes  and  bergamot  from  the  formulae.  So  with  your  help  they 
will  be  well  informed  and  reassured  that  with  RoC  they  can 
happily  and  safely  enjoy  a  beautiful  summer. 

HYPO-ALLERGENIC  SUNTAN  AND  ANTISUN  PRODUCTS  WITHOUT  PERFUME 

MADE  IN  FRANCE 

AVAILABLE  AT  CHEMISTS  AND  OTHER  SELECTED  OUTLETS 


LABORATOIRES  RoC  (UK)  LTD  46  MOUNT  STREET  LONDON  WIY6EJ.  TEL.  01-4937785 


Jk  baby  can  let  you  know  his  feelings  even  without  the 
/-%  benefit  of  words.  | 
JL  JL      Try  leaving  him  in  a  wet,  uncomfortable  nappy 

for  instance,  and  see  how  long  it  takes  before 

you  understand  what  we  mean. 

It's  therefore  not  surprising  that 

mothers  in  their  thousands  are  chang- 
ing to  Peaudouce  BabySlips,  to 

change  an  outburst  from  a  healthy 

pair  of  lungs  into  a  smile  from 

a  twinkling  pair  of  eyes. 

Because  Peaudouce  Baby 

Slips  keep  a  baby  drier,  for 

longer. 

PUT  A  SMILE 

rxc  TUT?  T  T 


A  powerful  argument  in  itself.  But  with  the  support  of 
?1.5  million  on  TV  advertising 
nd  promotion,  massive  sam- 
pling schemes,  and  the  per- 
suasive voice  of  babies 
offering  a  constant 
reminder,  you  can 
safely  expect 
more  mothers 
to  be  in  search  of  Peaudouce  BabySlips. 
Which  should  give  us  all 
something  to  smile  about. 

Peaudouce  (UK)  Ltd        pgr  ill  mm  |< 

PO  Box  220  London  Nl2Vj_§*WHJUI 

8PU  01-445  5246/7/8  *™t™P* 


KEEPS  A  BABY  DRIER  LONGER. 


FOR  BATHRO 


LEMON  mi^ 


TH 

PUTT 


SKATES 

UNDER  THE 

BRAND  LEADER 

Now  Airwick  and  Beecham  have  put  all  their  know-how  into  new  Gumption 
Now  it's  got  a  new,  improved  formula.  Now  it's  got  a  new,  non-scratch  cream. 
Now  it's  got  a  new,  eye-catching  label.  Now  it's  got  a  new,  clog-resistant  cap. 
And  it's  got  a  new  £350,000  campaign  behind  it.  That's  just  for  starters! 
So  use  your  gumption.  And  clean  up  with  our  new,  improved  Gumption. 

AIRWICK  AND  BEECHAM  KNOW  HOW 
TO  USE  THEIR  GUMPTION 


COUNTERPOINTS 


Cliro  launch  Disney 
toiletries 

Cliro  Perfumeries  are  introducing  the 
Wonderful  World  of  Disney  range  of 
toiletries  which  includes  Snow  White 
soap  and  bu'hble  bath,  Scrub  Tub 
'bubble  bath,  talc  and  shampoo  together 
with  a  Fantasia  range  including 
transfer  soaps,  liquid  soap,  bath  foam, 
•bath  oil  and  hand  and  body  lotion 
(£0.49-£2.50).  Other  activity  by  Oliro 
includes  the  addition  of  six  new 
products  to  the  Kate  Greenaway 
range.  These  are  pot  pourri,  talc, 
cream  soap  dispenser,  guest  soap  gift 
pack,  talc  and  treasure  chest 
containing  bath  grains  (£1.25-£2.50). 
Cliro  Perfumeries  Ltd,  26  Nottingham 
Place,  London  W1M  3FB.  ■ 


New  frontiers 


Miners  go  "way  out  west"  with  their 
latest  look  for  Summer,  New 
Frontiers.  New  shades  have  been 
added  to  the  very  pearly  shadow 


As  well  as  having  new  packaging, 
Sionon  short-cake  biscuits  have  been 
reformulated  so  that  their  taste  and 
texture  more  closely  resembles  a  non- 
diabetic  biscuit.  Bayer  UK  Ltd,  Bun-ell 
Road,  Hay  wards  Heaflh,  West  Sussex 
RH16 1TP 


range,  (£0.59).  They  are  bronze  age, 
muted  mustard,  charged  purple  and 
straight  navy.  Added  to  the  powder 
blushers  (£0.56)  are  juniper,  henna, 
clover  and  allspice  and  to  the 
lipshiner  range  (£0.56),  black  cherry, 
wild  heather,  cool  violet  and  exotic 
plum.  Miners  Make-up,  Gala  Cosmetics 
and  Fragrances  Ltd,  Cox  Lane, 
Chessington,  Surrey.  ■ 


Vespre  refunds 


Johnson  and  Johnson  are  offering  a 
50p  refund  on  packs  of  Vespre  10s. 
Consumers  have  to  send  in  two  pack 
tokens  and  will  receive  50p  in  return. 
Johnson  and  Johnson  Ltd,  260  Bath 
Road,  Slough,  Berks  SL1  4EA.  ■ 


Wella  savings 


Wella  has  just  announced  details  of 
their  summer  promotional  plans 
covering  their  hair  sets  and  hairspray 
brands,  all  of  which  offer  the  consumer 
money  saving  opportunities. 

To  promote  their  hair  set  range  , 
a  special  150ml  bottle  is  selling  at 
the  normal  rsp  of  the  100ml  bottle. 
Discounts  are  available  on  the  125ml 
and  200ml  sizes  of  normal  and  extra 
hold  Wella  hairspray,  flash  packed 
£0.69  and  £1.05  respectively.  Further 
information  from  salesmen  or 
Wella  (Gt.  Britain)  Ltd,  Wella  Road, 
Basingstoke,  Hants.  ■ 


Oraldene 

Aworthwhile 
recommendation 
for  him~and  foryou 

As  oral  hygiene  becomes  more 
important,  so  does  your 
recommendation  for  Oraldene. 
Containing  0.1%  hexetidine,  an 
effective  anti-  bacterial 
agent  against  mouth 
and  throat  infections, 
it's  a  worthwhile 
recommendation 
for  him -and 
foryou.  An 
established, 
well-accepted 
and  profitable 
brand. 

WARNER 

part  of  the  Warner-Lambert  Group 

good  products  for  you 
and  your  customers 

Active  Ingredient:  Hexetidine 
William  R  WarnerS,  Co.  Ltd.. 
Usk  Road.  Pontypool.  Gwent  NP4  0YH. 
Further  information  and  data  sheet  available  on  request 


Oraldene 
for  oraHkygiene 


"Trade  mark  R81057 
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fm  strong  new 
advertising  campaign 
is  encouraging  your 

customers  to  ask 

for  SE ATONE 


Will  the  sales 
and  profits 


McFarlane  SEATONE  is  the  first  and  original  New 
Zealand  Green-Lipped  Mussel  Extract  marketed  in 
England. 

It  consistently  outsells  all  other  brands. 
It's  a  product  you  can  sell  with  complete  confidence. 

^^^^  It's  supported  by  a  full  selection  of  sales  aids 


1*^^^  ^vfl   mm   I  N  ^^fc  r  including  window  bills  and  streamers 

\W^C>   M\  VVll^  •    display  outers  .  . .  counters  and  shelf  ( 


McFARLANE 


law  •    display  outers  . . .  counters  and  shelf  displays 
. . .  large  showcards . . .  leaflets . . .  mobiles . . .  shelf  wobblers 
. . .  even  specially-lacquered  New  Zealand  Green-Lipped 
Mussel  shells  to  attract  curiosity. 

Now  it's  also  supported  by  a  strong,  persuasive,' 
continuing  advertising  campaign  in  publications  such  as 
Choice,  Grace,  Healthy  Living,  Here's  Health,  The  Lady, 
Prevention,  She  and  Yoga  Today. 

Can  you  think  of  any  reason  why  your  store  shouldn't 
be  among  those  who  profit  from  all  this? 


SEATONE 


McFarlane  Laboratories  (UK)  Ltd. 

llth  Floor,  New  Zealand  House, 
Haymarket,  London  SW1Y  4TE,  England. 
Telephone:  01-930  8028 


100%PURE 


McFarlanc  Laboratories  (UK)  Ltd., 
11th  Floor,  New  Zealand  House, 
Haymarket,  London  SW1Y  4TE, 
England. 

Telephone:  01-930  8028 


100%  PURE 


What  to  look  for  in 
a  Cash  Register... 


By  utilising  the  wealth  of 
expertise  and  experience 
gained  as  one  of  the 
world's  largest  manu- 
facturers of  Electronic 
Cash  Registers,  TEC 
have  produced  an  out- 
standing array  of  versatile, 
robust  and  dependable 
machines. 

The  range  of  TEC 
machines  reflects  the 
principal  that  no  business^ 
is  exactly  the  same  as  any 
other.  That  is  why  with 
their  superb  range  of 
Electronic  Cash  Registers, 
TEC  will  always  have 
exactly  what  you  are 
looking  for  -  whatever  your 
business  is. 

For  more  details  and  a  free 
d em onstra tion  con ta ctyour 
nearest  TEC  approved  stockist. 


HEAVY DUTY PRINTER  TESTED  TO  ONE  MILLION 
OPERATIONS.  EASY  TO  FIT.  NO  MESS,  NO  FUSS,  NO 
MECHANIC. 

*  OPTION  OF  1-30  DEPARTMENT 
TOTALS.  PRESET  DEPARTMENTS 
IDEAL  FOR  FAST  SELLING  LINES- 
BETTER,  QUICKER  CUSTOMER 
SERVICE. 

*  OPTION  OF  STANDARD  OR 
DEEP  BASE  CASH  DRAWER. 

CFRONT  AND  REAR  PRICE 
DISPLAY. 

*  OPTIONAL  REMOTE 
PRICE  DISPLAY  UNIT. 

^MODIFIED 
CUSTOMER 
KEYBOARD  TO 
SUIT  CUSTOMER 
REQUIREMENTS 
PERFECTLY, 
INCLUDING 
PERCENTAGE  AND 
MULTIPLICATION  CALCULATION. 

HrFOUR  CASHIER  KEYS  FOR  GREATER  SECURITY. 

*  COMPREHENSIVE  END  OF  DAY  A  UDIT  PRINTOUT 
SIMPLIFIES  BOOKKEEPING  AND  INCREASES  SECURITY. 

*  SINGLE  SLIP  VALIDATION. 


and  where... 


Abacus  Cash  Registers  Ltd. 

19  Eastmuir  Street, 

Annick  Street  Industrial  Estate, 

Shettleston, 

Glasgow. 

Tel:  (041)  763  1066  Sales. 

(041)  763  1963  Service. 
Branches: 

Aberdeen:  58  Commerce  Street, 

Aberdeen. 

Tel:  (0224)  572463 
Edinburgh:  134  St.  Stephens  Street. 

Edinburgh. 

Tel:  (031)  226  5866 

Arandar 

641-645  London  Road, 

Hadleigh, 

Benfleet, 

Essex. 

Tel:  Southend-on-Sea  553800 
558258 

Automated  Cash  Registers  Ltd. 

Unit  3, 

Transom  House, 
Victoria  Street, 
Bristol. 

Tel:  (0272)  23711 


Birmingham  Cash  Registers 

Bordesley  Chambers, 

164  High  Street, 

Bordesley, 

Birmingham  B12  OLD 

Tel:  (021)  643  4636 

Cambrian  Cash  Co.  Ltd. 

Cambrian  House, 

Garden  Road, 

Wrexham  LL11  2NU. 

Tel:  (0978)  263355 

Branches:- 

Liverpool  (051)  263  4727 

Stoke-on-Trent  (0782)  410457 

Capital  Cash  Registers  Ltd. 

156  Stafford  Road, 
Wallington, 
Surrey  SM6  9BS. 
Tel:  (01)  647  0727 
Cardiff  Cash  Co. 
Senlan  House, 
West  Canal  Wharf, 
Cardiff. 

Tel:  (0222)  40638 


Cornish  Cash  Register  Co. 

Unit  3, 

Dudnance  Lane, 

Industrial  Estate, 

Poole,  Redruth, 

Cornwall. 

Tel:  (0209)  718313 

Cavendish  Cash  Registers  Ltd. 

235  &  297  Cricklewood  Broadway, 

London  NW2  3HA. 

Tel:  (01)  450  7207 

Computatill 

43  Chadderton  Way, 

Oldham, 

Lancashire. 

Tel:  (061)  652  8006 

C.R.A.M.S.  Cash  Registers  Ltd. 

290  Huntingdon  Street, 

Nottingham  NG1  3NA. 

Tel:  (0602)  57799 

Holbrook  Business  Systems  Ltd. 

Moss  House, 
High  Street, 
Mosborough, 
Sheffield  S19  5AE. 
Tel:  (0742)  484466 


J.  T.  Jeffrey. 

378  Warwick  Road, 

Carlisle, 

Cumbria. 

Tel:  (0228)  22659 

K.L.S.  Equipment  Ltd. 

22/23  Austin  Fields 

Industrial  Estate, 

Kings  Lynn, 

Norfolk. 

Tel:  (0553)  2935 

Longton  Cash  Register 

&  Scale  Co.  Ltd. 

74,  Liverpool  Old  Road, 

Walmer  Bridge, 

Preston  PR4  5GE. 

Tel:  (0772)  616530 

North  West 

Business  Machines  Ltd 

Curate  Street, 
Great  Harwood, 
Nr.  Blackburn, 
Lanes.  BB6  7DB. 
Tel:  (0254)  888125 


Rent-Un-till. 
R.U.T. 

(Business  Equipment)  Ltd. 

Moss  House, 

High  Street, 

Mosborough, 

Sheffield  S19  5AE. 

Tel:  (0742)  484466 

Solent  Business  Machines. 

329  Copnor  Road, 

Portsmouth, 

Hampshire  P03  5EG. 

Tel:  (0705)  694414 

Wills  Parkinson 

Cash  Registers  Ltd. 

33  South  Street, 

Exeter, 

Devon. 

Tel:  (0392)  78898 

Nationwide  Dealers 
UK 


THE  NAME  YOU  CAN  REALLY  COUNT  ON 


SHOPEX  INTERNATIONAL  '81 


How  to  get  told  you're  crazy 
turn  freezers  to  pharmacy 


In  this  run-up  to  Shopex  '80,  we  take  a  look  back  at 
a  happy  coincidence  that  arose  out  of  last  year's 
exhibition,  when  a  prospective  customer  met  his  ideal 
partner. 


The  purpose-built  medicines  counter, 
incorporating  tiered  glass  binning  at  the 
top,  glass  tank  tops  at  the  rear  and 
insert  shelves  at  the  front.  The 
"Prescriptions"  sign  was  designed  and 
made  on  the  premises  by  hobbyist, 
Hasmukh  Manek 


The  desire  for  expansion  brought  the 
Manek  brothers  to  Sudbury  Hill. 
Already  part  owners  of  an  ex-Westons 
outlet  in  Cheshunt,  they  decided  that 
the  time  was  ripe  for  the  addition  of 
another  'branch  to  the  enterprise. 

Their  choice  was  a  disused  freezer 
centre,  which  people  told  them  they 
were  "crazy"  to  be  interested  in, 
but,  remaining  undeterred  when  their 
partners  showed  little  enthusiasm  for 
the  project,  they  sold  their  interest  in 
the  Cheshunt  shop  and  branched  out 
on  their  own.  Despite  being  empty  for 
1|  years,  they  saw  potential  in  the 
site  which  had  a  constant  flow  of 
traffic  passing  from  the  West  End  to 
the  northern  suburbs.  On  the  face  of  it, 
however,  it  was  not  ideal.  There  was  no 
Boots  nearby,  but  three  other 
pharmacies  served  the  area — directly 
opposite  is  a  "traditional"  pharmacy 
— and  no  immediate  surgeries. 

However,  with  a  new  private 
hospital  "up  the  hill"  and  a  good  mix 
of  social  classes  it  was  felt  that  a 
progressive  outlet  could  survive  and 
indeed  thrive.  One  obvious  advantage 
to  be  had  was  the  lack  of  "goodwill" 

Dallas  Chemists,  157-159  Greenford  Road, 
Sudbury  Will,  Marrow.  All  gangways  lead 
you  straight  through  to  the  prescriptions 
and  OTC  counter — on  the  left  the  view 
from  that  counter 


to  be  purchased  with  the  shop. 
Secondly,  a  completely  clear  sweep 
could  be  given  to  the  design. 


IIMTERIMATIONAL'81 


This  was  very  important  to 
Hasmukh  Manek  who,  as  keen  design 
hobbyist,  had  very  definite  ideas  about 
the  eventual  outcome.  What  he  wanted 
was  a  competent,  but  flexible  fitter. 
As  Shopex  '80  was  looming  on  the 
horizon  they  decided  to  scour  the 
show  and  see  exactly  what  was  on 
offer.  Much  deliberation  brought  them 
to  Zaf  Ltd — newcomers  to  the  field  of 

Continued  overleaf 
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An  exercise 
in  versatility 

Continued  from  previous  page 

pharmacy,  but  prepared  to  develop  a 
design  as  the  customer  directed. 
Many  "excellent  systems"  were  looked 
at  by  the  brothers,  'but  Zaf  were 
eventually  chosen  as  the  cheapest  and 
most  prepared  to  experiment. 

The  Italian  made  and  designed 
systems  were  fundamentally  versatile 
and  attractive,  and  after  a  visit  to 
the  company's  Nottingham 
headquarters  a  deal  was  arranged 
whereby  lights,  carpets  and  construction 
work  would  be  carried  out  by  local 
tradesmen  and  Zaf  would  supply  and 
install  the  fittings. 

One  problem  which  arose 
immediately  concerned  the  medicines 
counter.  Unable  to  find  a  suitable 
design  within  Zaf's  range,  Hasmukh 
presented  his  own  plans  Which  the 
company  then  made-up.  So  successful 
did  they  consider  the  finished  unit  to 
be,  that  it  has  now  been  incorporated 
into  their  system.  Similarly, 
illuminated  cosmetic  counters 
developed  to  the  clients'  personal 
choice  have  now  been  made  a 
standard  feature.  It  was  this  willingness 
to  experiment  that  enamoured  the 
brothers  to  Zaf. 

The  design  is  basically  beige  with 
brown  and  blue  overtones.  Suede  and 
mirror-back  panels  were  used  in 
quantity,  giving  an  "up-market" 
appearance  without  the  cost  associated 
with  such  an  effect.  Suede  pelmets 
round  off  the  overall  elegant  feel. 
The  dispensary — again  designed  to  the 
clients'  requirements — is  functional, 
but  pleasant  to  work  in. 

An  example  of  the  built-in 
versatility  of  the  system  can  be  found 
in  the  clip-on  gondola  ends,  giving 
continuity  around  all  shelves.  Plinth 
drawers  utilise  space  below  the  system. 
The  layout  of  the  shop  itself  includes 
a  10  by  10  sq  ft  "plush"  office,  which 
doubles  as  a  buying/consulting  room. 
Storage  space  is  at  the  back  of  the 
shop. 

Exterior  redesign 

Still  being  redesigned,  is  the  outside 
of  the  shop.  Although  a  Unichem 
member,  the  name  facia  will  not  be 
sponsored  by  the  company — indeed, 
all  company  names,  stickers  etc,  are 
being  kept  to  a  low  profile,  to  maintain 
the  "up-market"  image  of  the  shop. 

At  the  time  of  the  original 
conceptualisation  of  the  interior, 
contingency  plans  were  made  for  an 
expansion  of  shelf  space.  Since  these 
photographs  were  taken,  an  extra 


gondola  has  been  added  and  window 
space  has  been  better  utilised.  As  in 
previous  shopfits  we  have  covered, 
manufacturer  stands  proved  to  be  a 
nuisance  and  all  but  two  seasonal 
sunglasses  units  have  now  disappeared. 

The  shop  has  a  fairly  sectionalised 
lay-out,  With  baby  care,  photography/ 
electricals  and  health  foods — the  latter 
doing  particularly  well  as  there  is  no 
outlet  in  the  vicinity  catering  for  such 
a  trade — all  having  their  own  distinct 
areas.  To  stimulate  baby  care  trade, 
mothers  are  encouraged  by  the  "open" 
design  to  bring  their  prams  into  the 
shop. 

Gifts  and  jewellery 

More  unusually  a  gift  and  jewellery 
section  are  said  to  be  doing  extremely 
well.  Jewellery  sold  goes  from  the 
costume  variety  to  9ct  gold  for  which 
there  is  a  "definite  market".  Ear 
piercing  is  a  useful  additional  service. 


INTERIM  ATIOIMAL'BI 

the  new  outlet  to  heart,  with  business 
reported  to  be  double  that  projected. 
Not  yet  open  six  months,  OTC  sales 
are  said  to  be  excellent  and  scripts  are 
gradually  picking  up  with  a  projected 
£60-70,000  turnover  by  the  end  of  the 
year.  To  coincide  with  the  upturn,  an 
illuminated  sign  is  to  be  incorporated  in 
the  exterior  design  advertising  new 
late  evening  opening  times  Monday  to 
Saturday. 

Four  full-time  staff  are  employed, 
one  part-time  and,  of  course,  the 
two  brothers.  Backbone  of  this 
partnership — Which  has  gained  success 
against  the  run  of  opinion — is  Jayesh 
Manek,  MPS,  MTPharmM,  the 


A  revamp  since  these  photographs  were 
taken  has  banished  manufacturer's 
stands  and  added  an  extra  gondola, 
the  shelves  of  which,  "any  of  the  staff 
can  alter  with  ease" 

Cash  registers  are  sited  behind  the 
medicine  counter  and  near  the  door, 
where  a  recently  developed  "shop 
within  shop"  perfumery  boutique  now 
operates.  Security  is  apparently  no 
problem  with  both  ends  of  the  shop 
now  "minded"  by  the  register 
personnel.,  but  to  deter  thieves  a 
video  operates  with  one  monitor  'in  the 
dispensary,  another  in  the  office  and  a 
third  in  the  shopping  area.  The  office 
also  boasts  a  twojway  mirror.  The 
dispensary  is  raised  and  has  a  large 
window  to  allow  the  pharmacist  to  be 
both  Visible  and  accessible,  something 
the  proprietors  believe  to  be  essential 
to  the  independent  pharmacy. 

The  overall  effect  of  the  shop  is 
spaciousness  and  quality.  Certainly  the 
people  around  Sudbury  Hill  have  taken 


younger  of  the  brothers.  He  qualified 
from  Brighton  in  1978,  and  coming 
first  in  his  year  at  business  studies  has 
obviously  done  little  harm  to  the 
business! 

About  the  name?  Well  we  wondered 
at  first,  but  rest  assured  there's  no 
horse  rail  outside,  Dallas  was  chosen 
because  it  was  a  name  you  remembered 
— even  if  you  hated  the  programme. 

Continuous  improvements 

The  Manek  partnership  also  believe  it 
has  a  modern  yet  sophisticated  feel  to 
it,  and  this  is  exactly  the  lines  the  shop 
is  run  on.  But  it  refuses  to  remain 
static,  improvements  are  continuous 
with  the  whole  family  contributing 
to  ideas. 

From  an  empty  shell  the  business 
has  grown  and  established  itself,  and 
if  they  was  looking  to  do  it  all  over 
again?  Zaf,  every  time.  ■ 
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Products  and 
services  from 
200  companies 


For  five  days  from  June  14  one  of 
London's  largest  exhibition  centres, 
Olympia,  hosts  the  UK's  major 
shopfitting,  shop  equipment  and 
display  exhibition— Shopex 
International  '81.  Some  200 
manufacturers  will  be  exhibiting  at 
the  show,  and  below  we  give  you  a 
few  examples  of  the  range  Of  services 
and  products  on  view. 

Running  concurrently  with  the 
show  are  two  seminars,  both  to  be  held 
at  the  Kensington  Close  Hotel  on 
June  16.  A  visit  to  the  exhibition  will 
follow.  "Cashless  Society"  looks  at 
the  retailer  and  payment  systems 
development,  electronic  funds  transfer 
systems,  POS  systems  and  credit  cards. 
"Retail  Security — Deterring  the 
Shrinking  Sweetheart"  will  take  a 
look  at  security  problems  and  answers. 
Both  cost  £75  plus  VAT,  and  further 
information  and  tickets  are  available 
from:  Westbourne  Exhibitions  Ltd, 
Crown  House,  Morden,  Surrey 
SM4  5EB;  tel  01-540  1101.  ■ 


George  Barlow  &  Sons  Ltd  will  again 
be  displaying  purpose  made  joinery, 
produced  in  their  own  factory,  a  range 
of  stainless  steel  products,  and  MZ 
— their  "revolutionary  new  shopfitting 
shelving  system".  MZ,  imported  from 
West  Germany,  offers  a  "flexible, 
integrated  system  with  a  choice  of 
more  than  1,500  interchangeable 
components  in  a  wide  variety  of 
■finishes  and  colours".  Incorporated  in 
the  stand  will  be  a  display  of  furniture 
and  fabrics  by  their  subsidiary 
Wise'low  Commercial  Interiors  Ltd. 
A  sister  company,  Alluminium  Systems 
Ltd,  will  be  displaying  their  alluminium 
sections,  window  frames  and  bandit 
screens.  London  Road,  Sheffield 
S2  4NX. 

Changewares  Shelving  Ltd  Will  have 
their  major  display  emphasis  on  a 
shelving  range  designed  for  both  food 
and  nonjfoods  merchandising.  It  is 
available  in  three  module  widths  and 
there  are  six  shelf  surfaces,  from  steel 
to  laminated  wood  and  glass  for  special 
applications.  Canopies  are  of  steel, 
wood  or  Perspex.  Changewares  are  also 
showing  a  new  automated  checkout 
with  electronic  scanner  facility,  and  a 
selection  of  retail  ancillaries. 
Garth  Road,  Lower  Morden,  Surrey. 

City  Design  for  the  third  year  in 
succession  will  be  showing  their 
Woodline,  all  pinewood,  modular 
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system,  Which  "not  only  provides  a 
vehicle  for  display  but  provides  a  total 
environment".  A  selection  of 
equipment  has  now  been  developed 
since  the  conception  of  Woodline  and 
the  latest  component  catalogue  will  be 
available  at  Shopex.  Ashville  Way, 
Cambridge  Road,  Whetstone, 
Leicestershire. 

Cobra  Displays  have  designed  a  develop 
and  print  counter  "to  enable  retailers 
to  project  a  more  professional  image". 
The  unit  incorporates  a  writing  surface 
with  negative  inspection  light,  and 
divided  compartments  for  alphabetical 
or  numerical  separation  of  prints. 
There  are  open  storage  shelves  to  the 
rear  area.  Counters  are  also  available 
with  a  glazed  lockable  display  front. 
1  Rowland  Street,  Sheffield  S3  8DE. 

Falconcraft  Ltd's  stand  will  feature 
items  from  the  company's  range  of 
POS  aids,  including  ticket  rails,  ticket 
rail  inserts,  a  range  of  colours  and 
metallic  finishes,  top,  side  entry  and 

Continued  overleaf 


Colodrul 

cream  or  lotion  W 


Caladryl  for  sunburn 

a  most  worthwhile  recommendation 

Caladryl  is  a  product  you  can  recommend  with  confidence  for  the 
pain  and  irritation  of  sunburn.  Caladryl's  uniqueformulation  ensures 
soothing  relief  and  is  available  as  both  lotion  and  cream. 
An  effective  treatment  for  your  customers  and  a  profitable 
professional  product  for  the  Pharmacy. 

PARKE-DAVIS 

part  of  the  Warner-Lambert  Group, 
good  products  for  you  and  your  customers 


Active  Ingredients: 

Calamine  USP 

Diphenhydramine  Hydrochloride  BP 
Camphor  BP 

"Trade  mark  R81058 


Product  Licence  Holder 

Parke-Davis  and  Company, 
Usk  Road.Pontypool.Gwenl  NP40YH 
Further  information  and  dala  sheets 
are  available  on  request 
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Continued  from  previous  page 

clear  acrylic  'barkers  and  samples  of 
silkscreened  sales  aids  and 
shopperesters.  Hainault  Road,  Romford, 
Essex  RMS  3  AH. 

Fairfield  Displays  have  launched  a  new 
range  Of  showcases  and  counters  in 
toughened  glass  called  Series  14,  and 
a  selection  of  these  Will  be  on  display. 
All  units  are  in  6mm  toughened  glass 
with  sliding  lockable  doors.  Bases  are 


white  metal  with  castors,  all  connectors 
in  chrome.  The  majority  of  the  units 
have  the  option  of  lighting.  Showcases 
start  from  £147.40  and  counters  from 
£148.50.  1  Farm  View,  Yateley, 
Camberley,  Surrey. 

Formosa  Holland  Ltd  wffll  be  showing 
new  examples  from  their  range  of  shop 
furniture.  Freestanding  showcases  and 
counters  of  "distinctive  and  elegant 
design  suitable  for  displaying  luxury 
goods  of  various  type"  have  been 
created  as  a  set  of  furniture  that  the 
company  says  only  requires  placing 
into  position  to  become  a  complete 
retail  situation.  106  High  Street, 
Harrow  on  the  Hill,  Middx. 

Geller  Business  Equipment  Ltd  will 
show  for  the  smaller  'business  the 
Geller  GS'l,  costing  under  £250. 


Milumil 

still  moving  up  fast 


Milumil  is  the  fastest  growing 
baby  milk  in  the  independent 
chemists,  according  to  a 
recent  survey,  because  it  is 
a  satisfying  baby  milk  which 
can  be  chosen  with  confidence 
when  breast  feeding  is  not 
possible. 

Make  sure  your  stock  and 
display  of  Milumil  reflect  this 
rapid  growth. 


Milumil 


GRANULATED 


MFASURING 


Dried  modified  milk  food  for  babies 


Dried  m 


Milumil  -  easy  to  mix  and  satisfying 


miiupa 


The  new  generation  of  Baby  Foods 

Miiupa  Limited,  Miiupa  House,  Hercies  Road,  Hillingdon,  Middlesex  UB10  9NA.  Telephone:  Uxbridge  59851 


It  provides  an  itemised  receipt  for  the 
customer,  clearly  displayed  prices  Of 
items  and  totals  for  supervision  and  a 
locked-in  audit  roll,  detailing  the  day's 
transactions.  Like  all  machines 
distributed  by  Geller,  the  GS1  will 
automatically  compute  change,  separate 
cash  from  cheques  or  credit  card 
payments  and  can,  if  needed,  be 
programmed  to  add  and  store  the 
value  of  VAT  charged  on  taxable 
items.  At  the  higher  end  of  the  scale, 
the  Geller  Series  900  are  "highly 
sophisticated",  multi-total  units, 
programmable  for  individual  needs  and 
designed  for  high-speed,  continuous 
use  in  the  busiest  of  locations.  Models 
in  this  range  are  priced  from  £415 
upwards.  75  Percy  Street,  Tottenham 
Court  Road,  London  W1P  0EX. 


Geller  900 

Hallons  Ltd  will  be  exhibiting  their 
range  of  display  materials.  Their 
Christmas  sundry  range  has  been 
"extensively  reviewed"  for  1981  and 
they  will  highlight  the  matching 
metallic  displays.  New  Autumn  designs 
will  include  a  "Pampass  Grass" 
backdrop,  an  extended  range  of 
coloured  teasels,  and  Autumn  leaves 
in  fashion  colours.  "An  eye-catching 
display  with  less  to  pay"  that  is  the 
theory  behind  Hallons  range  of  strong 
yet  lightweight  vacuum  formed  panels. 
Latest  designs  include  a  lattice-work 
archway  and  a  Christmas  snowman. 
Royal  Wedding  celebratory  materials 
are  also  in  stock.  Perry  Road,  Harlow 
Essex  CM18  7PW. 

Intermark  Handprinting  Co  Ltd  will 
exhibit  a  range  of  pre-inked  products 
which,  it  is  claimed,  will  give  around 
100,000  impressions  without  the  need 
for  re-inking  from  any  external  source. 
The  main  product  manufactured  from 
this  material  is  a  hand  printer  sold  in 
any  combination  of  two  out  of  the 
three  colours  available.  This  allows  a 
customer  to  highlight  his  name  in  red 
while  the  address  appears  in  either 
black  or  blue.  The  average  cost  is  £15. 
225  Fore  Street,  Edmonton,  London 
N18  2TZ. 
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Murographics  Ltd's  lettering  and 
signmaking  machines  will  be  a  feature 
of  their  stand.  Kroy  and  Leteron 
lettering  machines  will  be  continually 
demonstrated — producing  self  adhesive 
lettering  in  sizes  from  2mm  to  100mm, 
in  various  styles  and  colours. 
Flourescent  lettering  tapes  are  now 
available  in  new  colours.  OJdmixon 
Industrial  Estate,  W eston-super-mare , 
BS24  9  AX,  Avon. 

NCR  Ltd  are  to  feature  a  wide  variety 
of  checkout  equipment.  The  company's 
latest  superstore  release,  the  1255/ 
T8255  checkout  control  system  is  being 
demonstrated  at  the  mini-supermarket 
within  the  exhibition  using  a  slot 
scanner  to  read  the  EAN  barcoding 
on  grocery  items.  Also  on  show, 
the  NCR  2140  ECR/POS  terminals 
can  satisfy  the  basic  requirements  of  a 
small  ECR  to  the  expanded 
requirements  of  a  POS  system,  by  the 
modularity  of  both  hardware 
components  and  memory  modules, 
and  two  2140-771 6's  will  be  operational 
on  the  stand  with  integrated  cassette 
recorders.  NCR  also  offer  a  variety  of 
low  cost  electronic  cash  registers, 
and  they  will  be  showing  the  NCR  2116 
— three  different  models  of  the  2116 
offer  five,  eight  or  nine  department 
keys.  A  further  number  of  registers 
and  computer  based  POS  systems  will 
be  on  show,  including  the  2950  general 
purpose  terminal.  206  Marylebone  Road, 
London  NW1  6LY. 

RBM  (Cash  Registers)  Ltd  will  ring  up 
a  new  "first"  at  Shopex  with  their 
display  of  mini-computers  which  they 
now  add  to  their  range  of  electronic 
cash  registers.  RBM  have  secured 
exclusive  marketing  rights  in  the 
London  area  for  the  Sanyo  Memory 
System  7000  (prices  from  £6,500  to 
£17,000).  This  will  be  displayed 
together  with  programmes  written  by 
RBM  for  retail  management.  RBM  will 
also  unveil  the  new  999  Gold  Electronic 
cash  register  and  the  Sharp  mini- 
computers, priced  from  £500  to  £9,000. 
300  Thornton  Road,  Croydon,  Surrey. 

Storeplan  Ltd,  are  to  create  a  series  of 
shop  interiors  for  Shopex,  to 


demonstrate  the  "individual  image  it 
can  produce  for  the  many  sectors  of 
the  retail  market".  Examples  of  the 
company's  corporate  identity  work  for 
many  shop  groups,  along  With  new 
ideas  will  be  shown  in  a  special  "top 
secret"  room  at  the  core  of  their  stand. 
48  Towerfield  Road,  Shoeburyness, 
Southend-on-Sea,  Essex. 

The  "individual  image"  portrayed  by  Storeplan 
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Volumatic  Ltd  will  exhibit  a  number  of 
new  security  products,  including  a 
new  tag  security  system,  a  garment 
security  lock,  and  a  POS  cash 
protection  device.  Other  equipment 
new  to  their  range  is  the  live  CCTV 
package  systems  and  a  new  "take-a- 
ticket"  shopping  system.  In  addition, 
Volumatic  will  be  showing  their  range 
of  convex  anti-theft  mirrors;  recently 
redesigned  loop  alarm  systems; 
simulated  CCTV  cameras;  cash 
carrying  cases,  and  their  security 
marker  pen.  Taurus  House,  Kingfield 
Road,  Coventry  CV6  5 AS. 

Volumatic's  "take-a-ticket"  system.  The 
ticket  dispenser  can  either  be  counter 
or  floor  mounted,  and  ticket  numbers  are 
displayed  on  an  electric  digital  indicator 


^Justttkeatfcfeei 


FOR  ALL  YOUR  SHOPFITTINCS  NEEDS 


Think 


□  Please  send  me  full  details  on  ZAF 

□  Please  contact  meto arrange  anappointment 


Company. 
Address  . 


Name_ 


Position 


Post  to  ZAF  LIMITED 


Sole  UK  Distributors 


Radford  Mill, 
GARDEN  ST., 
NOTTINGHAM  NG7  3HD 

Teh  (0602)703221 
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United  front 
needed 

All  Governments  appear  to  have  found 
general  practice  pharmacy  to  be  a 
"soft  touch",  a  group  of  nice  people 
who  could  be  pushed  around  at  will 
or  even  completely  ignored. 

The  present  Government,  from 
which  better  things  were  expected, 
has  been  guilty  of  unfair 
procrastination  and  downright 
meanness,  and  the  outlook  is  even 
bleaker.  Dr  Vaughan,  at  the  LPC 
conference  in  March,  said  "there  is 
worse  to  come,  at  least  you  have  been 
warned". 

In  the  face  of  this  threat  a  united 
front  is  essential.  PSNC  needs  to 
exercise  true  leadership  in  educating 
and  mobilising  contractors  for  the 
task  of  convincing  the  Government 
and  the  nation  that  their  health  role 
in  the  community  is  both  unique  and 
essential. 

At  the  moment  PSNC  consultative 
procedures  are  very  inadequate.  They 
amount  to:  A  vote  every  four  years  to 
elect  a  PSNC  representative  but  during 
his  term  of  office  his  PSNC  activities 
remain  a  secret  so  there  is  no  real 
accountability  to  the  electorate;  and 
an  annual  conference  of  LPC 
representatives  where  even  unanimous 
resolutions  can  be  rejected,  behind 
closed  doors,  at  the  next  PSNC 
meeting. 

PSNC  pursues  a  policy  which  it 
believes  to  be  in  the  best  interest  of 
contractors  but  it  also  believes  that 
the  active  participation  of  contractors  is 
quite  unnecessary.  Consequently  it  does 
not  seek  to  cultivate  genuinely 
consultative  procedures. 

Pharmacy  contractors  have  to 
provide  the  money  to  maintain,  equip 
and  stock  their  place  of  work. 
Furthermore,  they  stand  to  lose  part 
or  all  of  this  financial  stake  should  they 
be  forced  to  sell  out  cheaply  or, 
worse  still,  close  altogether. 

Despite  this  financial  commitment 
contractors  have  no  real  say  in 
negotiating  NHS  remuneration  which, 
for  most  of  them,  is  the  main  source 
of  income. 

By  and  large  pharmacists  are  a 
diligent  and  caring  group  who  give  of 
their  best  in  serving  the  community. 
They  deserve  to  be  treated  with 
consideration  and  respect  especially 
by  their  own  leaders.  The  secrecy  with 
which  PSNC  surrounds  its  own 
activities  increases  the  sense  of  apathy, 
frustration  and  suspicion  within  the 
profession.  It  is  bad  for  morale. 


Somehow  there  must  be  changes  in 
the  system  so  that  the  average 
contractor  feels  that  the  problems  and 
difficulties  inherent  in  his  own 
situation  are  fully  understood  and 
appreciated  at  the  top. 

Negotiating  with  any  Government 
is  sheer  hard  slog — all  the  more  reason 
therefore  why  contractors  should  be 
encouraged  to  take  an  active  part  in 
policy  making. 

Consultation  should  be  on-going 
so  that  no  major  agreements  are 
concluded  without  majority  consent. 
This  is  the  message  implicit  in  the 
result  of  the  recent  ballot  held  by  the 
City  and  East  London  LPC  when 
contractors  voted  53  to  28  against 
paying  the  levy  to  PSNC. 
D.  C.  Evans 

Chairman,  City  and  East  London  LPC 


Registration  fee 


You  will,  by  now,  all  be  aware  of  the 
Pharmaceutical  Society's  proposals  to 
charge  newly  registering  members  a 
£56  fee  whenever  they  register  and  then 
a  further  £56  in  January.  The  British 
Pharmaceutical  Students'  Association 
consider  this  to  be  grossly  unfair  and, 
with  your  help,  would  like  to  reverse 
the  decision. 

At  the  same  time,  the  society  in 
their  infinite  wisdom,  have  decided  to 
change  the  format  of  the  registration 
certificate,  which  has  been  described  as 
resembling  a  "cycling  proficiency 
certificate". 

The  BPSA  would  like  their  feelings 
to  be  strengthened  by  as  many 
signatures  as  possible.  If  you  feel  as 
we  do,  then  please  write  to  me,  or 
directly  to  the  Pharmaceutical  Society 
without  delay. 
Marie  Noblet 
President-elect,  BPSA 
15  Netherwoods  Road, 
Risinghurst,  Oxford 


Health  foods 


I  am  rather  surprised  that  C&D  should 
give  so  much  prominence  to  "quack" 
remedies  such  as  those  named — health 
foods,  vitamins,  ginseng  and  green- 
lipped  mussels  preparations — and  to 
urge  pharmacists  to  get  on  the  battle- 
wagon  and  partake  in  this  multi- 
million  pound  market. 

I  consider  that  these  questionable 
remedies  whose  properties  have  not 
been  subjected  to  controlled  evaluation 
should  be  left  for  the  unqualified  health 
food  shops  to  distribute  and  to  partake 
in  the  profits,  rather  than  that  a 
professional  body  such  as  pharmacy, 
should  give  respectability  to  such 
products  by  selling  them. 

I  am  convinced  that  an  ordinary 
well  balanced  diet  will  satisfy  most 
peoples  needs  without  recourse  to 


"fad"  foods,  vitamins  and  ginseng.  If 
people  are  deficient  in  vitamins  then 
they  should  consult  medical  opinion 
and  not  swallow  quantities  of  various 
vitamins  in  the  hope  of  improving  their 
health  and  adding  to  the  joys  of  living. 

It  is  just  plain  charlatanism  and 
high  "quackery"  perpetrated  on  a 
gullible  public.  It  is  like  a  new 
religion  which  promises  paradise 
without  taking  the  straight  and  narrow 
path  or  exercising  self  discipline. 
R  B  Maule 
Edinburgh 
Comment  pl067 


Sublingual  route 

We  have  noted  with  interest  the 
statement  in  Chemist  &  Druggist, 
May  16,  p935  that  "Temgesic 
sublingual  is  the  first  Prescription  Only, 
strong  analgesic  to  be  adminstered 
by  this  novel  route". 

This  information  is  incorrect,  as 
our  product  Narphen,  a  strong. 
Prescription  Only  analgesic  containing 
phenazocine  hydrobromide,  has  been 
administered  by  the  sublingual  route 
for  some  years.  Our  current  data  sheet 
reads:  "Dose  and  administration:  — 
One  tablet  every  four  to  six  hours 
sublingually  or  orally."  This  route  of 
administration  is  also  mentioned  in  the 
Narphen  entry  in  MIMS  (section  3A). 
L.  Blacklock 

Divisional  technical  services  manager, 
Smith  &  Nephew  Pharmaceuticals  Ltd 


Seatone  effects 


A  chance  inquiry  from  a  nursing 
colleague  about  Seatone  led  to  a  search 
of  the  literature  and  revealed  two 
reports  from  the  Medical  Journal  of 
Australia  which  have  not  been  widely 
published  in  this  country.  M  The  first 
is  a  case  report  of  a  patient  developing 
granulomatous  hepatitis  and  the 
second  is  the  advice  of  the  Australian 
Rheumatism  Association  that  the 
medical  profession  defer  both  judgment 
and  recommendation  that  the  product 
be  used  in  patients  until  clinical  trials 
on  the  short  and  long-term  effects  are 
published. 

We  believe  the  same  advice  should 
apply  to  pharmacists  in  this  country. 
Surely  we  should  not  be  actively 
recommending  a  product  where  the 
suspicion  of  serious  side  effects  exists, 
particularly  when  so  little  is  known 
about  the  nature  of  the  active 
principles  and  its  use  is  controversial.  3-5 
Michael  J.  S.  Burden 
S.  A.  Hudson 

Area  drug  information  service, 
Leics  AHA 

1.  Ahern  MJ,  Milazzo  SC  &  Dymock  R,  Med 
J  Austral  1980;  2:  151 

2.  Brooks  PM.  Med  J  Austral  1980;  2:  158 

3.  Leading  article.  Lancet  1981;  1:  85 

4.  Gibson  RG,  Gibson  SLM.  Conway  D  & 
Chappell  D,  Practitioner  1980;  224:  955 

5.  Huskisson  EC,  Scott  J  &  Bryans  R,  Br  Med  J 
1981;  1:  1358 
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Casio's  new  Electronic 
Cash  Register  for  the 
smaller  shop-ONLY£99 


(inc.  VAT) 


*  6  totals. 
*2  counters. 
*  Automatic  change 
calculation. 

^Simple  repeat  registering. 
*  VAT,  discount  or 

premium  calculation. 
*  Date. 
*  Instant  "cash-up" 
button  for  daily 
total. 

*  Optional  audible 
key  and  error 
note. 


Just  what  the  smaller  shop  has 
been  waiting  for!  Casio's  new 
electronic  cash  register  represents 
astonishing  value  for  money  at  just 
£99,  including  VAT- and  offers 
many  features  you  would 
previously  have  paid  far  more  for. 

For  example:  no  more  tiresome 
cashing-up  at  the  end  of  the  day. 
Just  press  one  button  and  the  HER 
does  it  for  you!  Using  the  very 
latest  electronic  technology,  the 
Casio  HER  offers  an  amazing 
number  of  functions,  and  will 
provide  a  really  comprehensive 
selection  of  information  to  help 
you  run  your  business  more 
efficiently  and  with  a  considerable 
saving  in  time. 

The  list  of  features  gives  you  an 
outline  of  what  the  HER  can  do.  But 
for  full  information,  send  off  the 
coupon  below.  You'll  soon  wonder 
how  you  ever  managed  without  one! 


To:  Casio  Electronics  Company  Limited,  28  Scrutton  Street,  London  EC2 

(Enquirers  from  Ireland  should  contact:  McConnells  Business  Equipment, 
McConnells  House,  Charlemont  Place,  Dublin  2.) 

Please  let  me  have- without  obligation -full  details  of  the  new 
Casio  HER  Electronic  Cash  Register. 


Name 


Company 


Address 


TO  BE  PRECISE 


Tel.No. 


6/6/CD/81 
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C  St  D  INTERVIEW 


Tim  Astill  looks  to 
the  future 

Mr  Tim  Astill,  the  new  director  of  the  NPA,  has 
what  many  general  pharmacists  consider  to  be  one  of 
the  hottest  jobs  in  pharmacy  and  often  some  relevant 
and  direct  statements  to  make  about  the  profession. 
At  the  same  time  he  is  devoted  to  his  family.  In  this 
interview  with  C&D  he  gives  his  views  on  the  future 
of  pharmacy — on  dispensing  doctors,  the  DITB,  the 
use  of  computers  in  pharmacy,  wholesaling  and 
symbol  groups,  the  PSNC,  the  Society  and  the  NPA. 


The  mark  of  a  man  who  has  confidence 
in  himself  and  in  the  trade  organisation 
and  staff  he  has  just  inherited  as  its 
second  director  must  be  to  take  two 
days  off  in  his  first  week  in  office.  The 
mark  of  a  good  father  too,  because 
Mr  Tim  Astill,  the  newly  appointed 
chief  executive  of  the  National 
Pharmaceutical  Association,  a  family 
man  with  three  small  children,  had 
promised  to  spend  a  couple  of  days 
at  half  term  with  them. 

NPA  members  who  think  that  Mr 
Astill  is  neglecting  his  duties  at  such 
an  early  stage  should  note  that  his  first 
weekend  in  office  was  spent  literally 
moving  office — humping  files  so  that 
his  old  room  was  free  for  Mr  Jim 
Downing,  the  assistant  secretary. 

And  at  least  part  of  one  of  his 
days  off  was  spent  at  a  Faberge  trade 
show  in  a  London  hotel  which  included 
the  launch  of  Turbo — his  two  boys 
Matthew,  ten,  and  Adam,  nine, 
thought  all  the  exotic  cars  "were 
fantastic"  and  even  daughter  Lucy,  six 
was  impressed  by  the  autograph  and 
pesonality  of  Mr  Dickie  Davies,  the 
LTV  sports  presenter. 

That  particular  day  was  rounded 
off  for  Tim  and  his  music-loving  wife, 
Ingrid,  with  a  visit  (the  Queen  went 
too)  to  the  Jubilee  Gala  of  the  English 
National  Opera  at  the  Colliseum. 

As  if  to  confirm  that  he  had  his 
priorities  exactly  right,  Mr  Astill 
allotted  the  Friday  afternoon  of  week- 
one  to  this  C&D  interview.  Tim  Astill 
can  always  be  reached  by  his  staff  as 
his  house  overlooks  Mallinson  House, 
although  the  staff  take  pride  in  not 
disturbing  his  time  off,  unless  the 
matter  is  urgent.  Even  the  C&D 
interview  was  interrupted  (quite 
properly),  by  the  NPA  treasurer 
telephoning  in. 
At  the  conclusion  of  his  first  week. 


Mr  Astill  was  looking  to  the  future 
and  yet  conscious  of  both  the  past  and 
the  quality  of  the  NPA:  "I've  been 
handed  a  winner  rather  than  a  loser 
and  that  must  be  to  the  credit  of 
current  and  former  NPA  Board 
members  and  of  course  Joe  Wright". 

But  Tim  does  not  see  himself 
having  to  "lay  the  ghost"  of  his 
predecessor  or  live  in  his  shadow.  "Mr 
Wright's  contribution  to  the 
organisation  and  its  well  being  is 
undeniable  and  anyone  who  has  known 
him  over  the  years  will  not  want  his 
ghost  laid." 

So  the  "limelight"  is  unlikely  to 
fall  unkindly  on  Mr  Astill  because  Mr 
Wright  allowed  his  successor  to  be 
exposed  to  it  so  early  on  in  his  career. 
Mr  Astill  says  that  he  and  other 
senior  colleagues  were  given  free  rein 
when  necessary  "to  do  what  had  to  be 
done  for  the  NPA." 

"Within  three  days  of  my 
appointment  as  Mr  Wright's  personal 
assistant  I  had  an  invaluable 
opportunity  to  get  to  grips  with  the 
VAT  Green  Paper  on  behalf  of 
members  and  to  meet  them  at  first 
hand.  It  was  a  pure  accident  that  the 
Paper  fell  on  my  desk — I  was 
understudying  Mr  Wright  on  NPU 
legal  services  at  the  time."  Mr  Astill 
subsequently  covered  the  country 
addressing  meetings  of  up  to  500 
pharmacists  on  the  way  to  cope  with 
VAT  and  spirits  regulations,  and  the 
to  his  success  and  even  he  confesses 
to  being  proud  of  his  contribution  to 
the  NPA's  achievement  on  VAT. 

Mr  Astill  says  that  helping 
members  to  cope  with  this  kind  of 
problem  will  continue  to  be  an  NPA 
priority.  The  latest  example  was  Part 
III  of  the  Medicines  Act  with  the 
abolition  of  PI  and  S4— "Leaflets 
explaining  the  new  GSL,  P  and  POM 


Mr  Jim  Astill,  the  new  director  of  the 
National  Pharmaceutical  Association 


categories  written  in  a  clear,  laymans' 
language  fell  on  members'  desks  within 
hours  of  the  Regulations  appearing." 

He  intends  to  go  on  fostering  good 
relations  with  the  various  enforcement 
authorities  relating  to  general  practice 
pharmacy — the  Home  Office  on  drug 
storage  matters,  Custom  &  Excise  on 
VAT  and  spirits  regulations,  and  the 
Pharmaceutical  Society. 

Mr  Astill  thought  the  list  of  NPA 
services  to  members  might  be  extended 
and  mentioned  the  possible  provision 
of  an  NPA  computer  system, 
"unencumbered  and  unbiased"  by 
wholesaler  considerations,  and  the 
extension  of  financial  guidance  to 
provide  "outside  objective"  advice — 
with  the  NPA-National  Westminster 
bank  link  to  provide  cash  for  business 
refits  etc.  He  also  outlined  the 
possibility  of  setting  up  an  equipment- 
leasing  service  for  shop-tittings  and 
tablet  counters,  for  example,  with  any 
small  profit  going  to  NPA  rather  than 
private  firms. 


Training 


Currently  the  NPA  was  committed 
to  the  provision  of  training  courses 
and  seminars  with  the  financial 
backing  and  expertise  of  the  DTTB. 
"We  are  pressing  ahead  with 
discussions  to  launch  the  first  two  'pilot' 
training  schemes  in  the  Leeds  and 
Manchester  areas."  Whether  or  not 
the  DITB  is  disbanded  by  this 
Government  Mr  Astill  believes  that 
because  the  NPA  Board  is 
implementing  the  programme  agreed 
with  the  DITB  "there  is  an  almost 
binding  contract  involved."  He  thought 
it  was  a  matter  of  faith  that  such 
commitments  be  honoured  and  that 
overall  the  cost  to  the  nation  would  be 
far  less  than  abandoning  such  schemes. 

In  the  event  of  the  total  loss  of 
DITB  support  and  cash  Mr  Astill  said 
the  NPA's  commitment  would  be 
unaffected  but  the  amount  of  money 
it  would  be  prepared  to  spend  might 
be  reduced.  "However  we  have  made 
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strong  representations  to  the 
Manpower  Services  Commission 
expressing  a  contrary  view  to  that  o'f 
the  Retail  Consortium,  along  with 
others,  and,  stating  our  gratitude  to 
the  DITB  for  their  financial  help, 
expertise,  training  aids,  and  the 
manner  in  which  they  have  focused 
attention  on  members'  training  needs." 

Turning  to  the  world  of 
pharmaceutical  wholesaling,  Mr  Astill 
underlined  his  concern  for  the  general 
welfare  of  members  when  he  said  that 
the  independent  would  prosper  more 
readily  if  he  were  to  sacrifice  a 
measure  of  that  independence  and 
associated  himself  with  a  symbol 
wholesale  group. 

"The  ability  to  sell  goods  bought 
'cheaply'  via  a  nationally-advertised 
promotion  involving  co-operative 
advertising  has  a  logic  that  is 
undeniable.  It's  no  good  if  the  public 
cannot  identify  your  premises."  He 
referred  to  his  pride  in  the  initiative 
o'f  the  NPU  executive  in  identifying  this 
fact  by  a  specially  commissioned 
survey,  which  eventually  led  to  the 
establishment  of  Independent  Chemist's 
Marketing  Ltd  and  the  subsequent 
success  of  the  Numark  symbol. 


Support  for  PIP  code 


However  he  does  not  want  to  see 
any  independent  totally  beholden  to 
one  wholesaler  or  symbol  group  and 
therefore  advocates  the  adoption  of  a 
pharmacy  interface  product  (PIP) 
code.  "The  pharmacist  retailer  will, 
by  using  such  a  code,  be  able  to  order 
from  any  wholesaler  through  his 
portable  data  terminal  or  other 
computer  facility."  Mr  Astill  believed 
all  wholesalers  saw  the  advantage  in 
this  and  that  the  present  talks  would 
result  in  the  adoption  of  a  PIP  code. 

The  computer  also  had  a  part  to 
play  in  releasing  the  pharmacist  so 
that  he  was  more  accessible  to  the 
public.  The  poor  public  relations 
image  that  pharmacists  felt  they 
enjoyed  would  not  be  redressed  by 
campaigns  costing  thousands  of 
pounds  mounted  by  the  NPA  or 
Pharmaceutical  Society  but  only  by 
pharmacists  conspicuously  giving 
advice  on  the  medicines  they  sold  and 
on  prescriptions  dispensed.  He  recalled 
an  NPA  survey  carried  out  by 
professional  PR  consultants  who 
concluded  that  a  product  could  only  be 
advertised  successfully  if  it  could 
justify  claims  made  for  it — and  they 
thought  pharmacy  could  not. 

"An  overall  control  and  supervision 
Of  the  retailing  and  the  dispensing  o'f 
prescriptions  is  required  but  the 
counting  of  tablets  must  be  left  to 
others.  Pharmacy  must  be  the  interface 
between  medicines  and  the  public." 

For  the  Pharmaceutical  Society  he 
had  nothing  but  sympathy  because  as 
a  body  charged  by  charter  with 


supporting  and  representing  its 
members'  interests,  it  was  also 
burdened  with  enforcing  the  laws 
relative  to  them.  "Ideally  Family 
Practitioner  Committees  would  operate 
an  inspection  scheme  and  relieve  the 
Society  of  this  role." 

On  the  absence  of  a  drug  testing 
scheme  for  dispensing  doctors  he  said: 
"If  the  DHSS  was  willing  to  implement 
one  it  would  find  a  way."  Mr  Astill 
was  in  no  doubt  that  to  have  a 
prescription  dispensed  by  the  doctor 
who  wrote  it  was  a  bad  thing.  "Bad 
because  the  prescription  is  bound  to  be 
coloured  by  what  the  doctor  has  in 
stock.  And  in  turn  his  stock  holding 
is  coloured  by  economics — what  he  can 
buy  most  cheaply  and  what  he  has 
been  left  by  representatives  as 
samples."  While  he  thought  it 
impossible  to  produce  hard  evidence  it 
was  necessary  only  to  look  at  the 
system  to  see  that  this  must  be 
happening. 


Dad  with  (from  left),  Matthew,  Lucy  and 
Adam.  The  picture  is  taken  from 
Mr  Astill's  garden  with  Mallinson  House 
and  his  office  window  in  the  background 


He  paid  tribute  to  the  progress 
made  by  Mr  Alan  Smith  and  the  PSNC 
team  over  the  past  two  or  three  years: 
"I  think  that  the  basic  practice 
allowance  will  prove  to  be  a 
'watershed'  in  the  way  that  pharmacists 
are  paid  and  will  ensure  the  prosperity 
o'f  businesses  with  a  small  dispensing 
turnover  which  still  provide  a  valuable 
service."  He  believed  that  restricting 
the  BPA  to  new  pharmacies  according 
to  their  distance  from  existing 
pharmacies  could  prove  the  foundation 
of  a  solution  for  rational  location. 

Mr  Astill  hoped  the  Society  would 
take  note  of  Bob  Worby's  resolution, 
overwhelmingly  supported  at  the 
branch  representatives  meeting,  which 
moved  that  no  EEC  free-movement  be 
permitted  before  pharmacies  in  the 
UK  were  rationally  located.  "Time  and 
history  will  show  if  they  do  take  note", 
said  Mr  Astill,  somewhat 
philosophically. 

He  was  not  as  pessimistic  as  some 
other  pundits  about  the  projected 
surplus  of  registered  pharmacists  in 
the  future.  While  he  did  not  wish  to 
be  sexist:  "So  long  as  women  continue 


to  be  the  child-bearing  sex,  pharmacy 
offers  them  an  ideal  career.  And  the 
increasing  number  of  women  is  to  some 
extent  disguising  the  true  trends,  as 
do  the  numbers  of  foreign  students, 
many  of  whom  return  overseas." 
However  the  possible  influx  of 
unemployed  pharmacists  from  Europe 
must  not  be  allowed  until  a  rational 
location  policy  is  established. 

Mr  Astill  saw  his  role  and  that  of 
the  NPA  staff  as  functioning  as 
civil  servants  to  the  NPA  Board — 
translating  policy  decisions  into  actions, 
letters,  documents  for  publication  to 
members,  or  maybe  arranging 
meetings.  The  Board  were  laymen  on 
legal  matters  and  so  would  look  to 
administrative  staff  for  guidance  on 
matters  regulated  by  law,  and  also, 
perhaps,  on  "politics".  But  on  matters 
of  practice  the  reverse  was  the  case. 

"On  pharmacy  practice,  I  rely 
totally  on  the  Board:  They  have 
forgotten  more  about  the  running  o'f  a 
retail  pharmacy  than  I  will  ever 
know."  Mr  Astill  had  been  reminded 
that  both  he  and  his  predecessor  had 
spent  relatively  little  time  as  registered 
pharmacists  in  retail  pharmacy. 

Mr  Astill  hoped  to  continue  his 
practice  of  doing  the  odd  half  day's 
locum  (unpaid)  for  friends — to  keep 
his  hand  in — but  he  feared  the  pressure 
of  work  might  not  allow  this. 


No  revolution 


To  the  NPA  mem'bers  and  others 
who  were  expecting  a  revolution  on 
his  appointment,  only  disappointment 
was  promised.  "I've  been  working  here 
on  the  senior  Staff  for  12  years  and  as 
deputy  to  Mr  V  ight  for  nine  so  I 
should  have  loc.  ed  any  large  lacunae 
in  NPA  services  already. 

"A  gradual  process  of  evolution  in 
response  to  external  stimulae  will  come 
from  commercial  developments, 
legislation  and  other  things  the  NPA 
cannot  control  but  to  which  it  must 
respond." 

However  the  NPA  will  be  taking 
the  initiative.  It  will  not  simply  have 
developments  wished  upon  it  and  its 
members  by  others.  "We've  done  it  in 
the  past  and  we  will  do  it  again.  Our 
mem'bers  expect  it  of  us  and  our  9,500 
voluntary  membership  must  indicate 
that  we  have  been  largely  successful." 

Members  of  both  the  British  and 
European  parliaments  and  senior  civil 
servants  should  beware.  Mr  Astill  sees 
the  need  to  "expand  considerably"  the 
NPA's  relationship  with  these  people, 
particularly  in  areas  not  touched  by 
the  PSNC  and  the  Society. 

Mr  Astill  told  C&D  that  he  had 
every  confidence  in  the  current  Board 
and  the  Association.  His  appointment 
as  director  would  seem  to  confirm 
theirs  in  him. 

Perhaps  Tim  Astill's  slow  evolution 
will  become  a  revolution  after  all.  ■ 
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BUSINESS  NEWS 


Sangers'  profit  plunges 
but  signs  of  an  upturn 


Sangers  have  reported  badly  hit  profits 
for  the  year  end  February  28,  with  a 
drop  to  £5,000  from  £1.12  million 
last  year,  and  pharmaceuticals  take 
much  of  the  'blame — recording  a 
£247,000  loss,  from  profits  of  £536,000 
in  1979-80 — even  after  a  positive 
contribution  of  £258,000  from 
pharmaceutical  activities  in  Northern 
Ireland.  Total  turnover  rose  to 
£120. 1 11m  (£115. 1 10m)  and  of  this 
pharmaceuticals  accounted  for 
£86.424m  (£83. 185m). 

'During  the  second  half  of  the 
year  the  total  operation  made  losses 
and  in  the  first  two  months  of  this 
year  the  group  had  not  yet  returned 
to  profitability. 

Extraordinary  items  totalling 
£141,000  included  in  the  accounts, 
relate  to  the  reorganisation  programme 
and  include  closure  costs  of  existing 
locations,  redundancy,  overlap  costs 
on  properties,  all  amounting  to 
£757,000,  and  start  up  costs  of  new 
operations  in  Agencies  and  two  new 
pharmaceutical  depots  of  £418,000. 
Against  these  costs  must  be  set  the 
credits  resulting  from  the  sale  of  the 
grocery  business  in  Northern  Ireland 
and  pharmaceutical  properties,  and  the 
settlement  included  in  respect  of  a 
litigation  concerning  Westons. 

There  are  still  some  properties 
awaiting  disposal  following  the 
reorganisation,  in  particular  the 
grocery  warehouse  in  Belfast.  When 
these  transactions  are  completed  they 
will  further  strengthen  the  cash 
position:  "Our  satisfactory  balance 
sheet  reflects  our  tight  financial  control 


Mr  G.  Robinson, 
chairman,  disap- 
pointing results 
but  managers  are 
"once  more  con- 
centrating on  the 
customer's  needs". 


of  working  capital." 

Chairman,  Mr  G.  H.  J.  Robinson 
comments  that  the  results  are 
disappointing  but  that  there  are  "some 
signs  of  a  turn  for  the  better".  The 
major  problem  is  the  continuing 
difficulty  of  the  mainland 
pharmaceuticals  division  which  has 
recently  seen  a  major  re-organisation. 
The  changes  were,  say  Sangers, 
conceived  quickly,  but  executed  at  the 
right  time.  They  were  falling  behind 
competitors  and  circumstances  put 
them  in  the  position  of  re-organising 
at  a  time  of  recession  and  intense  price 
competition.  In  the  event  the  re-vamp 
cost  more  and  took  longer  than 
expected  and  sales  volume  did  suffer, 
but  scotching  any  further  rumours, 
the  group  say  they  are  "definitely 
staying  in  pharmaceuticals". 

Management  became  stretched  as 
their  attention  was  diverted  to  the 
changes,  but  the  group  says  the  choice 
was  between  a  slow  improvement  or 
the  "more  honest  approach"  of 
tackling  the  job  in  one  go.  They  say 
improvements  are  beginning  to  show. 

During  April  and  May  sales  in 
volume  and  value  have  taken  an 
upward  turn,  albeit  at  a  smaller  gross 
margin.  Managers  are  "once  more 
concentrating  on  the  customers  needs" 


after  a  period  when  the  group  admits 
services  must  have  deteriorated  because 
of  the  rationalisation. 

Sangers  say  that  ideally  the  changes 
should  have  been  initiated  at  an  earlier 
date,  but  several  top  level  management 
changes  have  occurred  over  the  past 
two  years,  and  Crawford  Graham  chief 
executive,  has  personally  taken  over 
pharmaceutical  operations. 

Considerable  slimming  down  has 
been  effected  by  the  group — depots 
are  down  to  12 — and  computerisation 
of  operations  has  helped  ordering. 
Teething  troubles  did  hinder  the 
computerisation  process,  but  with  the 
"bedding  in"  of  14  machines  at  one 
go  "they  were  to  be  expected". 
Phase  two  of  the  modernisation 
programme — starting  date  not  yet 
announced — entails  live  order  entry, 
and  once  this  is  complete  they  are 
confident  their  system  will  be  "equal 
to,  if  not  better"  than  competitors' 

Other  areas  of  business  have  also 
been  affected  by  the  general  economic 
situation,  but  all  recorded  increased 
sales  and  profits.  Photographic  sales 
were  £1 1,693m  (£9,688m)  and  profit 
£558,000  (£506,000).  A  voluntary  group 
to  be  set  up  in  the  near  future  "will 
strengthen  our  operations  considerably". 

Optics  reported  sales  of  £6,285m 
(£4,5 14m)  and  profits  of  £575,000 
(£566,000).  Sangers  Agencies  became 
operational  during  the  second  half  of 
the  year  and  while  the  recession  did  not 
help  sales,  a  break-even  point  is 
expected  to  be  reached  in  1981-82.  ■ 

Starpack  display 

This  year's  Starpack  Awards  will  be 
displayed  at  the  Wembley  Conference 
Centre  during  a  three  day  packaging 
workshop  to  be  held  from  10-12 
November. 

The  closing  date  for  receipt  of 
entry  forms  is  August  7  and  judging 
will  take  place  on  October  5/6.  Those 
wishing  to  enter  should  contact  the 
Institute  of  Packaging  on  01-954  6277 
for  copies  of  the  brochure.  ■ 


Top  quality 
assorted  Cosmetic  Brushes 
on  Display  Stand,  specially  designed 
to  increase  your  sale. 

Price  £35.95 
-)-  VAT  &  Carriage. 

Please  contact  us  for  your 
nearest  stockist. 

Wholesalers  enquiries  welcome. 

DIMPLES  6Z  Charles  St  Manchester 
M1  7DF.  Tel:  061-236  3578. 


LIPCOTE 


the  unique  lipstick  sealer  is  advertised  nationally  both  in  the  press 
and  on  radio.  Make  sure  you  keep  a  stock  of  this  regular  demand 
beauty  product.  Available  from  most  wholesalers  or  direct  from 
Larkhall  Laboratories  (CDL) 
229  Putney  Bridge  Road,  London  SW15  2PY 


*  HEALTH  FOODS 

*  NATURAL  FOODS 

*  VITAMIN  &  HERBAL  supplements 

For  your  complete  WHOLESALE  SERVICE  contact: 
T.  NEVILLE  &  PARTNERS,  The  Cottage, 
Eagle  Industrial  Estate,  Witney,  Oxon 

Tel:  0993-71482 
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Loan  Guarantee 
Scheme  starts 
with  criticism 


The  Government's  Loan  Guarantee 
Scheme  opened  for  applications  last 
Monday,  but  the  interest  rates  proposed 
'by  the  banks  have  already  been 
attacked  by  the  Union  for  Independent 
Companies,  one  of  the  main  lobbyists 
for  the  scheme. 

The  loans  will  carry  a  3  per  cent 
premium  on  the  guaranteed  portion, 
and  with  the  Midland  and  Barclays 
charging  2|  per  cent  base  rate 
(currently  12  per  cent)  a  total  of  17i 
per  cent  emerges.  The  cheapest  rate  is 
that  being  charged  by  Lloyds,  at  2  per 
cent.  National  Westminster  have  set 
it  at  2\  per  cent.  All  the  banks  will 
charge  an  arrangement  fee,  varying 
from  maximums  of  £100  to  £1,000. 

The  union  has  attacked  such  rates 
as  unjustified  in  view  of  the  large 
guaranteed  element — 80  per  cent — and 
also  believe  the  Government's  3  per 
cent  charge,  as  insurance  against 
losses,  it  too  high,  given  the  experience 
of  similar  schemes. 

The  scheme  is  open  to  those 
wishing  to  set  up  in  most  businesses, 
including  wholesaling  and  retailing, 
and  applications  should  be  made 
through  the  participating  banks  and  the 
Industrial  and  Commercial  Finance 
Corporation,  who  will  make  a  primary 
appraisal  of  the  application.  Paperwork 
and  procedures  at  the  Department  will 
be  kept  to  the  minimum  so  that 
processing  of  applications  can  be  done 
quickly.  Loans  of  to  £75,000  may  be 
made,  repayable  over  two  to  seven 
years. 

The  Scheme  is  described  in  a  new 
Department  of  Industry  leaflet 
available  from  bank  branches,  ICFC 
area  offices  and  through  the  Dol  Small 
Firms  Service,  telephone  Freephone 
2444.  ■ 


Three  from  DITB 

When  a  member  of  the  public  buys  an 
article  which  proves  defective,  who  is  to 
blame?  "Buy  Wise,  Sell  Safe",  one  of 
three  new  video  programmes 
introduced  by  the  Distributive  Industry 
Training  Board  looks  at  the  problem. 
The  programme  summarises  the  most 
important  points  of  civil  and 
criminal  law  and  presents  them  in 
layman's  language,  illustrated  by 
situations  involving  customer,  retailer 
and  wholesaler. 

"Second  Half"  presented  by 
Desmond  Lynam,  the  BBC  sports 
linkman,  deals  with  handling 
objections  and  closing  the  sale.  This  is  a 
sequel  to  "Sale  of  the  Day",  which 
was  produced  last  year. 

The  third  programme,  "Best  Buy", 
comprises  a  two  tape  package  and  is  an 
aid  to  developing  negotiating  skills  for 
buyers. 

All  three  video  programmes  are 
available  as  standard  on  Philips  1500, 
VHS  and  U-matic  formats,  but  U- 
matic  carries  a  £10  surcharge.  "Buy 
Wise,  Sell  Safe"  and  "Second  Half" 
cost  £89  to  buy  and  video  hire  charges 
are  £18  for  two  days  and  £36  for  five 
days.  Film  costs  are  £210  to  buy  and 
£41  for  two  day  hire.  "Best  Buy"  costs 
£100  and  hire  charges  are  £25  for  two 
days  and  £50  for  five  days  All  prices 
include  VAT.  ■ 


Welsh  retail  and  hospital  pharmacists 
recently  attended  a  three-day  exhibition 
on  Unichem's  computer  systems,  in 
Cardiff,  following  a  request  by  retail 
and  hospital  pharmacists  tor 
demonstrations  on  PRIDE.  Eleven 
hospitals  in  south  and  mid-Wales  were 
represented  plus  43  guests  from  retail 
outlets.  Mr  Noel  Keane,  area  sales 
supervisor,  is  pictured  discussing  the 
systems  with  a  group  of  retail 
pharmacists 


Superstore  opens 
first  pharmacy 


Gainsborough  in  Lincolnshire  is  to  be 
the  home  of  Mainstop's  first  in-store 
pharmacy.  The  £10,000  development  is 
to  open  this  month  and  the  company 
says  that  consideration  is  being  given  to 
extending  the  concept  to  other  stores  in 
Mainstop's  19  branch  chain. 

At  the  time  of  the  original 
announcement  that  the  newly  formed 
subsidiary  of  BAT  stores  was  to 
incorporate  franchised  pharmacy 
outlets  in  their  superstores,  the 
company  said  that  although  such  areas 
as  chiropody,  optics  and  doctors 
surgeries  were  being  looked  at,  they 
were  "much  more  interested  in  the 
medicines  side".  (C&D,  April  11, 
p714).  ■ 


The  answer 


VARICOSE  VEINS? 

Everyone  recognises  varicose  veins  as  the  all  too 
visible  indication  of  circulatory  trouble.  At  best 
unsightly,  and  in  a  woman  an  object  of 
embarrassment,  they  can  be  a  source  of  pain  and 
discomfort,  and  may  even  lead  to  varicose  ulcers.  So 
in  offering  treatment  with  Rutivite,  the  dried  leaf  and 
flower  of  buckwheat  containing  Rutin,  you  are 
helping  the  sufferer  to  improved  circulation  with  all 
the  benefits  in  general  health  it  can  bring.  Seen  as 
an  additional  aid  to  an  already  well-arranged  diet, 
Rutin  in  the  form  of  Rutivite  tablets  should  produce 
lasting  benefit.  Whilst  veins  already  affected  may  not 
disappear,  Rutivite  can  stop  the  spread  of  the 
complaint. 

RUTIN  PRODUCTS  LTD,  8-10  Union  Street,  Pocklington, 


inquiries 

CAPILLARY  FRAGILITY? 

Every  sufferer  from  circulation  problems  knows 
what  it  means  and  may  well  ask  for  your  advice. 
So  you  should  know  that  the  capillaries — the  tiny 
ends  of  the  blood  vessels — and  the  blood  ves- 
sels themselves,  can  burst  under  pressure.  A 
stroke  might  be  the  worst  consequence,  or  at 
best  disfiguring  blue  lines  under  the  skin.  The 
condition  is  one  for  which  Rutin,  contained  in  the 
leaves  and  flowers  of  buckwheat,  is  particularly 
suited  and  most  effective,  and  this  is  why  Rutivite 
tablets  can  bring  relief  to  sufferers  from  this  nag- 
ging complaint. 


York  Y04  2JL.  (075  92)  2595  &  2734 
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Export  threat 
warning  by 
CIA  chief 

A  group  of  City  investment  analysts  has 
been  warned  by  the  director  general  of 
the  Chemical  Industries  Association  that 
the  UK  balance  of  trade  may  be  severely 
hit  this  year  unless  the  Government 
takes  "prompt  and  positive  action  now" 
to  prevent  the  industry  losing  its  position 
as  a  major  foreign  exchange  earner. 

Last  year  the  UK  chemical 
industry  made  a  £2,100  million 
contribution  to  the  balance  of 
payments — 60  per  cent  of  the  total 
UK  surplus  on  the  visible  balance  for 
all  manufactured  goods.  But  speaking 
to  the  analysts  last  week,  Martin 

,    Trowbridge  warned  of  high  energy  costs, 
an  artificially  strong  currency  and  high 
interest  rates  threatening 
competitiveness. 

j        Energy  is  still  a  matter  of  "extreme 
concern  to  us,"  he  said,  and  called  the 
effects  of  the  Budget  measures 
"paltry" — '"We  urgently  need  an 
imaginative  approach  from  Government 
to  our  energy  problem.  With  this, 
together  with  Government  help  on 
special  credit  lines  for  traded  products 
as  well  as  for  capital  goods,  and 
working  capital  finance  for  exporters 
at  a  preferential  rate,  we  may  still  be 

jj    able  to  contribute  to  the  economic 
health  of  our  country.  ■ 


Innoxa  acquisition 


Innoxa  have  acquired  Rose  Laird  Ltd 
from  Cuticura  Laboratories.  Cuticura 
say  the  only  reason  for  the  disposal  is 
one  of  policy,  both  here  and  by 
their  parent  company  in  the  US — 
Purex  Industries  Inc. 

Opportunities  for  expansion  are 
expressed  for  Rose  Laird,  but  company 
policy  will  not  be  changing  and  their 
marketing  manager  Miss  Valerie 
Harding  is  continuing  with  the 
company  and  operating  from  Innoxa's 
Eastbourne  offices  (see  pi 078).  ■ 


SITPRO  training 


The  Simplification  of  International 
Trade  Procedures  Board  will  hold 
several  showings  at  the  end  of  June  of 
their  new  audio  visual  training  package 
for  companies  who  export  dangerous 
goods. 

The  training  package  is  designed  to 
give  a  greater  appreciation  of  the 
safest  methods  of  exporting  dangerous 
goods  and  will  guide  personnel 
towards  using  the  correct  procedures 


and  documentation  for  the  transport  of 
the  goods. 

Presentations  of  the  new  package 
will  be  held  on  the  following  dates: 
Liverpool  Chamber  of  Commerce — 
June  23  at  2.30  pm;  Birmingham 
Chamber  of  Commerce — June  24  at 
11.00  am;  Nottingham  Chamber  of* 
Commerce — June  25  at  11.00  am; 
Cafe  Royal— June  26  at  11.00  am 
(London).  Admission  is  free,  but  places 
must  be  booked  in  advance.  Contact: 
Philip  Day  at  SITPRO,  Almack  House, 
26  King  Street,  London  SW1;  tel  01- 
214  3399.  ■ 


Briefly 


■  Rank  Xerox  Ltd:  have  opened  thefir 
third  Xerox  Store  in  London  at 

110  Moorgate,  EC2. 

■  Cambac  Instruments  Ltd  have 
moved  to  Denny  Industrial  Estate, 
Denny  End  Road,  Waterbeadh, 
Cambridge  CB5  9PY;  telephone 
0223  861651. 

■  Chemco  Ltd  have  issued  a  new 
price  list,  effective  from  June  1. 
Film  and  paper  prices  remain 
unchanged,  but,  for  the  first  time  since 
1979,  chemical  prices  have  been 
increased. 

■  C.  R.  Packaging  Ltd  have  produced 
a  leaflet  describing  their  patented 
system  of  packaging  in  paperboard 
flutes,  known  as  Rondopack,  for  the 
support  and  protection  of  small  or 
fragile  items.  Copies  are  available  from 
this  company  at  123  Westmead  Road, 
Sutton,  Surrey. 

■  NCR  Limited  have  announced  that 
there  will  be  an  immediate  price 
increase  of  an  average  of  7i  per  cent  on 
all  NCR  hardware  and  software  and 
services,  excluding  maintenance.  They 
say  this  is  primarily  because  of  the 
general  increase  in  operating  costs  in 
the  UK. 

■  British  Overseas  Trade  Board,  have 
published  the  fifth  edition  of  the 
International  Directory  of  Published 
Market  Research  (£16.75).  It  lists  more 
than  6,000  studies  of  markets 
worldwide  for  both  industrial  and 
consumer  products  and  services.  Copies 
are  available  from  the  Export  Market 
Research  Section,  BOTB, 

Export  House,  50  Ludgate  Hill, 
London  EC4M  7HU. 

■  Laporte  Group's  pre-tax  profit  for 
1980  was  £11.7  million  compared  with 
£16.9m  for  1979  and  the  chairman, 
Mr  R.  M.  Ringwald,  comments  in  the 
annual  report:  "It  is  hard  for  me  to 
remember  reporting  on  a  more 
difficult  year  than  that  which  we 
encountered  in  1980."  Total  group 
sales,  including  the  attributable 
share  of  Interox,  were  £196.5m 
compared  with  £1 90.1m  in  1979.  In 
the  UK,  sales  volume  from  trading 
was  15  per  cent  down.  ■ 


APPOINTMENTS 


■  Johnson  Wax  Ltd:  Mr  Terry  A. 
Challoner  is  appointed  sales  director, 
consumer  products  division.  He  was 
formerly  national  field  sales  manager. 

■  Regent  Laboratories  Ltd:  Mr  R.  W. 
Richards,  BPharm,  FPS  is  appointed 
general  manager;  Miss  V.  Thakerar, 
BPharm,  MPS,  chief  pharmacist  and 
Miss  M.  Goode,  GRCS,  quality 
controller. 

■  Revlon  International  Corporation: 

Mike  Taylor  is  appointed  sales 
director,  Revlon  UK.  He  has  previously 
been  assistant  managing  director  and 
president  of  Mary  Quant  in  the  US.  In 
1976  he  joined  Revlon  as  general 
manager  of  the  Franchise  Fragrances 
division. 

■  Schwarzkopf  Ltd:  Mr  R.  C. 

Proudfoo't,  is  appointed  group 
materials  and  distribution  manager 
from  group  distribution  manager. 
His  appointment  follows  the 
resignation  of  Mr  E.  D.  Hancock.  ■ 


COMING  EVENTS 


Scottish  AGM  and 
conference 

This  year's  annual  meeting  of  the 
Pharmaceutical  Society's  Scottish 
Department  will  include  a  motion  from 
the  Glasgow  and  West  of  Scotland 
Branch  proposing  that  new  members 
of  the  Society  should  be  offered  an 
alternative  registration  ceremony  at 
York  Place.  The  meeting  is  at  the 
Society's  House,  36  York  Place, 
Edinburgh,  on  June  17  at  2.30  pm. 

The  venue  for  the  1981  Conference 
of  Scottish  Pharmacists  has  been 
confirmed  as  the  Old  Course  Hotel,  St 
Andrews.  The  Sunday  morning 
session  will  be  on  security  in 
pharmacies  and  in  the  afternoon, 
Professor  Cairns  Aitken,  rehabilitation 
studies  unit,  university  department  of 
orthopaedic  surgery,  Edinburgh,  will 
speak  on  aspects  of  rehabilitation. 

Full  residential  cost  is  £30  (Sunday 
conference  fee  £10,  dinner/dance  only 
£7)  and  the  dates  are  November  14 
and  15.  Booking  forms  will  be 
issued  in  September.  ■' 

Tuesday,  June  9 

Croydon  Galen  Croup,  Friends'  meeting  house, 
Park  Lane,  Croydon,  at  8  pm.  Mr  T.  Whittaker 
on  "Ornamental  shrubs  and  trees  for  small 
gardens." 

Kensington,  Chelsea  and  Westminster  Local 
Pharmaceutical  Committee,  Boots,  182  Regent 
Street,  London  Wl,  at  7.45  pm.  Discussion  over 
pay  negotiations.  Wine  and  refreshments. 
South  West  Metropolitan  Branch  Phanmaceutical 
Society.  Visit  to  Chelsea  Physic  Garden. 
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MARKET  NEWS 


Citronella  firm 

London,  June  2:  Citronella  oil  remains 
firm  as  stocks  from  the  Far  East 
appear  to  be  in  tight  supply.  The 
Indonesian  oils  cananga  and  clove  leaf 
appear  to  be  particularly  short  for 
forward  delivery.  Cassia  was  again 
being  offered  on  the  spot  during  the 
week  after  a  short  absence. 

The  continuing  lower  value  of 
sterling  against  a  firm  US  dollar  has 
caused  spot  holders  of  essential  oils  to 
increase  their  quotations  in  a  number 
of  instances. 

Brazilian  menthol  has  been  held  at 
previous  levels  but  there  was  a  change 
in  the  Chinese  variety  with  spot  dearer 
and  shipment  lower. 

Among  crude  drugs  Cape  aloes  has 
risen  by  £100  metric  ton  while  the 
Curacao  variety  is  unquoted.  Also 
dearer  are  Canada  balsam,  benzoin, 
cascara  and  Costa  Rican  ipecacuanha. 
Unusually,  the  spot  prices  for 
belladonna  herb  and  ipecacuanha  are 
much  lower  than  the  corresponding 
shipment  rates. 


Pharmaceutical  chemicals 

Calcium  gluconate:  tl.voO  per  metric  ton. 
Caiciuin  lactate:  100-kg  lots  £1.37  kg. 
£.phedrinc:  (.Per  kg),  hydrochloride  119.20  in  25-kg. 
brgonieirine  maleate:  J.o  Jig  in  50-g  lots. 
Ergotamine  tartrate  £4.25  g  in  50-g  lots. 
Mercurials:  Per  kg  in  50-kg  lots;  ammoniated 
£12.40;  oxide — red  £13.71);  and  yellow  £13.55;  per- 
cnloride  £7.7U;  subchionde  £11.30;  iodine  £12.45. 
Mercury:  BPC  redistilled  £13  kg  in  25-kg  lots. 
Mersalyl:  Acid  £64.90  kg  in  10-kg  lots. 
Methadone  hydrochloride:  £330  per  kg.  Subject  to 
Misuse  of  Drugs  Regulations. 
Methyl  salicylate:  5-ton  £1.61  kg;  1-ton  £1.65. 
Metol  Photo  grade  per  kg.  50-kg  lots  £9.45. 
Opiates:  (£  per  kg)  in  1-kg  lots;  subject  to  Misuse 
of  Drugs  Regulations — -Codeine  alkaloid  £600-£604 
as  to  maker;  hydrochloride  £520;  Phosphate 
£460.50-£462;  sulphate  £520.  Diamorphine  alkaloid 
£821;  hydrochloride  £748.  Ethylmorphine 
hydrochloride  £585.50-£591.  Morphine  alkaloid 
£667-£668;  hydrochloride  and  sulphate  £544-£545. 
Quinalbarbitone:  Sodium  in  50-kg  lots  £28.31  kg. 
Keserpine:  100  gram  lots  £0.22g. 

RiboHavine:  (Per  kg)  £23.65  in  10-kg  packs,  diphos- 
phate sodium  £75.07  in  5-kg. 
Saccharin:  BP  sodium,  powder  £3.50  kg;  crystals 
£3.10. 

Salicylic  acid:  5-ton  lot  £1.61  kg;  1  ton  £1.63. 
Sorbitol:  Powder  £790  metric  ton;  syrup  £380- 
£395  as  to  grade. 

Streptomycin  sulphate:  Sterile  £23  kg  in  250- 

500  kg  lots;  oral  £18.50. 

Stilboestrol:  BP  in  25-kg  lots,  £176  kg. 

Theobromine:  Alkaloid  £14.50  kg  for  500-kg  lots. 

Theophylline:  Anhydrous  and  hydrous  £5.03  kg 

in  100-kg  lots — ethylene  diamine  £5.43  kg. 

cline  £13.25  in  250-500-kg  lots 

Zinc  acetate:  Pure  £1.31  kg  in  50-kg  lots. 

Zinc  carbonate:  Pharmaceutical  grade  £720  per 

metric  ton. 

Zinc  chloride:  Anhydrous  powder  £450  metric  too. 
delivered  U.K. 

Crude  drugs 

Aloes:  Cape  £1,350  metric  ton  spot;  £1,360,  cif. 
Curacao  unquoted. 


Agar:  Spanish  £7.80  kg  spot. 

Balsams  (kg)  Canada:  Dearer  at  £12.25  on  the 

spot;  shipment  £12.05  cif.  Copaiba:  unquoted 

Belladonna:  herb  £1.13^  kg  spot;  £1.70,  cif;  leaves 

£1.19  kg;  root  £1.34*  kg  spot. 

Benzoin:  £181,  cwt,  cif. 

Cascara:  £1,290  metric  ton  spot;  £1,270,  cif 

Ipecacuanha:  Matto  Grosso  no  otters;  Costa 

Rican  £28  kg  spot;  £34.  cif. 

Menthol:  (kg)  Brazilian  £5.75  spot  £5.90.  cif. 

Chinese  £5.45  spot;  £5.30,  cif. 

Mace:  Grenada  unsorted  $2,750  metric  ton,  fob 

Pepper:  (metric  ton)  Sarawak  black  £750  spot, 

$1,425,  cif;  white  £1,000  spot;  $2,125,  cif. 

Essential  oils 

Cade:  Spanish  £1.70  kg  spot. 
Camphor:  White  £1  kg  spot;  £0.92,  cif. 
Cananga:  Indonesia  £14  kg  spot  and  cif. 
Cardamom:  English-distilled  £185  kg.  £165  Indian 

£60-£120. 

Cassia:  Chinese  £52  kg  spot  and  cif. 

Cedarwood:  Chinese  £1.47  kg  spot  and  £1.32,  cif 

Cinnamon:  Ceylon  leaf  £2.65  kg  spot;  £2.45,  cif; 

bark:  English-distilled,  £155. 

Citronella:  Ceylon  £3.40  kg  spot;  £3.30,  cif 

Chinese  £3.40  nominal  spot;  £3.50,  cif. 

Clove:  Indonesian  leaf  £1.75  kg  spot;  £1.68,  cif. 

English  distilled  bud  £45. 

Eucalyptus:  Chinese  £2.10  kg  spot;  £2.05,  cif; 
Portuguese  £1.80,  cif. 

Peppermint:  (kg)  Arvensis — Brazilian  £5.50  spot; 
£5.45  cif,  Chinese  £3.40  spot;  £3.30,  cif.  American 
piperata  £10. 

Petitgrain:  Paraguay  £8.90  kg  spot;  £8.75  cif. 
Sandalwood  Spot  Mysore  £50  kg;  East  Indian  £45. 
Sassafras:  Brazilian  £2.40  kg  spot  £2.30.  kg.  cif. 
Spearmint:  Chinese  £9  kg  spot;  £7.70;  cif. 
American  £9.50,  cif.  spot. 

Thyme:  Red  £45-50%  £15  kg  spot;  50-55%  £17. 
Vetivert:  Java  £11.50  kg  spot;  £11.  cif 


The  prices  given  are  those  obtained  by  importers 
or  manufacturers  for  bulk  quantities  and  do  not 
include  value  added  tax.  They  represent  the  last 
quoted  or  accepted  prices  as  we  go  to  press. 


SURGICAL  ELASTIC  HOSIERY 
BELTS  —  TRUSSES 
TWO-WAY  STRETCH  ELASTIC  YARN 
FLATBED  KNIT  &  CIRCULAR  KNIT 
NYLON  LIGHTWEIGHT  STOCKINGS 
NYFINE  LIGHTWEIGHT  TIGHTS 
SEAMLESS  ONE-WAY  STRETCH 
NYLON  NET 


Stock  Sizes  or  Made-to-Measure 
Obtainable  direct  or  through  your  wholesaler.  Write  for  literature. 

Stock  Belts  (Abdominal  and  Spinal)  -  Elastic  Band  Trusses  -  Jock  Straps 
Suspensory  Bandages  Athletic  Slips  Stockinette  Bandages 

Basford,  Nottingham 
Grams:  Eesiness 


E.    SALLIS  LTD. 


Vernon  Works, 
Phone: 787841/2 


The  Triangle  Trust  helps  people  of  the 
Pharmaceutical  Industry 

The  Triangle  Trust  1949  Fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim  is 
the  relief  of  hardship  or  distress  in  the  case  of  people  and  their 
dependents  employed,  or  formerly  employed  in  the  phar- 
maceutical industry  in  Great  Britain  and  the  British  Com- 
monwealth. Such  relief  may  include  assistance  with  the  edu- 
cational expenses  of  children. 

The  Trustees  are  also  prepared  to  consider  applications  for 
financial  assistance,  beyond  the  scope  of  an  employer's 
responsibilities,  with  education  or  training  in  general  subjects, 
including  music  and  the  arts. 

For  additional  information,  or  to  apply  for  assistance,  write  to: 
The  Secretary,  Dept  CD,  The  Triangle  Trust  1949  Fund, 
Clarges  House,  6-12  Clarges  Street,  London  W1Y  8DH. 


Notecalm 


SECURITY 
SYSTEMS 


NOTECALM  SECURITY  SYSTEMS  LIMITED 

4  Ashburnham  Rd..  Bedford.  MK40  1DS.  England. 
Tel  Bedford  (0234)  64059 
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CLJ&SSIFIEID 


Post  to  Classified 
Advertisements,  Chemist  & 
Druggist,  25  New  Street 
Square,  London  EC4A  3JA. 
Telephone  01-353  3212. 

Ring  John  Magee  or  Mark 
Jonas  for  further 
information  on  extension 
198. 


Publication  date  Every 
Saturday 

Headings  All  advertisements 
appear  under  appropriate 
headings. 

Copy  date  4pm  Tuesday  prior 
to  publication  date. 


Display/Semi  Display  £7.50 
per  single  column  centimetre 
min  25mm.  Column  width 
42mm. 

Whole  Page  £650.00 
(265mmx  180mm). 
Half  Page  £350.00 
(135mmx  180mm). 
Quarter  Page  £180.00 
(135mmx88mm). 


Lineage  minimum  charge 
£20.00  for  30  words,  75p  per 
word  extra. 

Box  Numbers  £2.00  extra. 
Series  Discounts 

5%  on  3  insertions  or  over. 
10%  on  7  insertions  or  over. 
15%  on  13  insertions  or  over 


Business  for  sale 


Stock  for  sale 


XI  —  SALFORD  (LANCA- 
SHIRE) —  Lock-up  shop  serving 
council  estate,  turnover  to  31st 
March  1981  expected  £90.000. 
Based  on  1,600  scripts  per  month. 
Rent  £750  per  annum.  Reasonable 
offers  considered  for  goodwill  and 
fixtures  to  effect  a  good  sale. 


X2  —  CHESHIRE/LANCA- 
SHIRE BORDER  —  This  high 
street  Pharmacy  offers  considerable 
scope  for  improvement  by  an  ener- 
getic owner.  Scripts  average  1,500 
per  month.  Turnover  over  £80,000 
per  annum.  Freehold  property  for 
sale  at  £17,000.  Goodwill  and  fix- 
tures £3,500.  Stock  at  valuation 
approximately  £12,500.  The  pre- 
sent owner  is  retiring. 


X3  | —  SOUTH  MANCHESTER  — 
Pleasant  residential  area.  Scripts 
1,300  per  month,  turnover  to  30th 
August  1980  £63,625.  Lock-up 
premises  on  rent  at  £1,660  per 
annum.  Goodwill  and  fixtures 
£2,000  plus  stock  at  valuation 
approximately  £9,000. 


X4—  NORTH  WIRRAL  — 
Lock-up  council  property  on  low 
rent,  good  profits,  scripts  average 
1,200  per  month.  Turnover 
£65,000  per  annum,  goodwill,  fix- 
tures and  fittings  £1,000  plus  stock 
at  valuation  approximately  £8,000. 


X5  —  NORTH  WEST  LANCA- 
SHIRE —  Large  excellently  mod- 
ernised and  fitted-out  property 
close  to  town  centre.  Turnover  to 
April  30th,  1 98 1 ,  £  1 16,000.  Scripts 
average  2,000  per  month.  Good 
future  potential.  Freehold  property 
£27,500.  Goodwill,  fixtures  and  fit- 
tings £12,000.  S.A.V.  approx. 
£20,000. 

X6  —  LEEDS  —  This  easily  run 
lock-up  shop  on  rent  at  £2,000  per 
annum  stands  in  a  busy  shopping 
area  close  to  the  centre  of  Leeds, 
turnover  to  30  September  1980  was 
£78,652  showing  good  profit. 
Scripts  average  1,100  per  month, 
goodwill,  fixtures  and  fittings 
£6,000  plus  stock  at  valuation. 

X7  —  NORTH  EAST  COAST  - 
This  privately  owned  pharmacy  on  a 
council  estate  is  highly  profitable 
and  requires  little  capital  outlay. 
The  residential  accommodation  is 
to  be  retained  by  the  owner.  Busi- 
ness premises  and  fixtures  on  lease 
at  £950  per  annum  plus  stock  at 
valuation  approx  £8,000.  Turnover 
to  31st  March  1981  £68,000.  High 
value  scripts  average  1,100  per 
month. 

X8  —  BIRKENHEAD  —  This  old 
established  pharmacy  turnover  is 
currently  running  at  £120,000  plus 
per  annum  based  on  2,100  scripts 
per  month.  Property  available  for 
sale  at  £8,500,  goodwill,  fixtures 
and  fittings  £20,000  plus  stock  at 
valuation  £18,000. 


V  Ernest  J/George 

"jgS    GARDALE  HOUSE,  122  GATLEY  ROAD.  GATLEY.  CHEAOLE. 
^  CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 


Business  opportunities 


OLD  ESTABLISHED  & 
SUCCESSFUL  COMPANY 

manufacturing  and  distributing  Chemist  Sundries,  and  Surgical 
Glass,  wishes  to  expand  its  activities  into  complementary  areas. 
Interested  either  in  outright  purchase  or  majority  investment  pref- 
erably in  companies  that  have  a  known  brand  name. 

Write  to:  THE  CHAIRMAN 
Solport  Bros.  Ltd. 
Portia  House 
Goring-by-Sea 
Worthing  BN12  SAB 


Jewellery  by 
Zachary  Paul 
of  London 

We  are  suppliers  to  retail  chemists  of 
high  quality  costume  jewellery,  superbly 
presented  in  American  display  units 
(pilfer  proof).  Good  profitability  and 
Contra  facilities  available. 

Enquire  about  our  appro,  service 

Contact:  ZACHARY  PAUL  OF  LONDON 

LTD 

89a  London  Road,  Morden,  Surrey 
Tel:  (01)  640  8162 

We  still  require  enterprising/successful 
agents  in  selected  areas 
(especially  Midlands) 
Excellent  remuneration 


Trade 

services 


For  £45  this  space 
could  be  yours, 

For  details  of 
advertising 
ring: 

SIMON  WALSH 
on 

01-353  3212 
Ext  196 
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Shopfittings 


Salesmaster 


It  will  pay  you  to  write  now  for  details  to: 

ROE  SHOPFITTINGS  LIMITED 

Regent  House,  Dock  Road,  Birkenhead,  Merseyside 

Tel:  051 -647  8794 


Ow  j-WOff     COMPLETE  SHOPFITTERS 


SPECIALISING  IN  PHARMACY 


Shopfronts 
Lighting 


Interiors 
Flooring 


Ceilings 
Building  Work 


UNI-PLAN  DISPENSARY  FITTINGS 

42/45  New  Broad  Street,  London,  EC2M  1QY. 
Tel:  01-628  0898 


"Everything  you  need 
to  know  about 
Pharmaceutical  Shopfitting" 


Write  or  telephone  for  your 
FREE  Pharmacy  Information 
Pack,  sent  by  return  of  post. 

Tower  Works,  Lower  Rd., 
Gravesend,  Kent,  DA11  9BE 
Telephone  (0474)  60671 

GVot4> 


SHOWRAX 


"SHOPFTTTING  &  DESIGN  CENTRE 
(West  of  England)  Ltd 

Complete  Shopfitting  Service 
for  the 

PHARMACIST 

Heron  Rd,  Sowton,  Exeter.  _ 
,     0392  -  37791 


Stock  wanted 


WANTED 

Surplus  stock,  discontinued/clearing  lines 
in  toiletries,  cosmetics,  perfumery,  sundries 
etc.  Cash  payment  and  immediate  deci- 

sions  Contact: 

KEMISTORES  (Wholesale), 
166,  Hammersmith  Road, 
London,  W.6. 
Tel:  01-748  4902. 
Telex:  8951749  Pipes  G. 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc., 
urgently  wanted.  Kindly  contact  Robin 
Wheeler  Antiques,  Parklands  Park 
Road,  Ashtead,  Surrey.  Telephone: 
Ashtead  72319.  Buyer  collects.  (TC.w, 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks 

8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegrams:   "Salvall",  London 

E.C.1.  (TCW) 


Umdasch 


SYSTEMS 


COMPLETE 
SHOPFITTERS 

Shopfittings  of  quality. 


PLUS 

A  complete  professional  Design 
&  Contract  service. 

DRENMEAD  LTD., 

Britannia  Estate, 
Leagrave  Road, 
Luton,  Beds.  LU3  1 RJ. 
Tel:  (0582)  421851. 

N.P.A.  approved  shopfitters. 


alpan 

shopfitting  limited 

alpbn  house,  cavalier  road, 
heathfield,  newton  abbot,  devon. 
tql2  6tg      tel.  0626  832059. 
from  counters  to  total  contracts 
alplan  s  national  coverage  for 

pharmacies 


NEON  SIGNS 

Interior/Exterior  from  cancelled  con- 
tracts reading  CHEMIST,  etc.,  at  dis- 
count prices. 

Faylite  Signs  Ltd.,  5  Meeting 
House  Lane,  Berkswell,  W.  Mid- 
lands. Tel:  021-359  1934. 


Miscellaneous 
for  sale 


Perfumes 
Kodak  Film 
Flash  Cubes 

CONTACT: 

W.L.C.C. 
397  Acton  Lane 
London  W3 
Tel:  993  6400/9/2921 


COSMETICS  AND 
PERFUMES 

A  large  range  branded  and  non- 
branded 

Wholesale  only 
SHURE  ENTERPRISES 
227  Shoreditch  High 
Street,  El  6PJ 

7e/:  01-247  3122 


Name 


Address. 


Telephone. 


BENEFIT  FROM  OUR  30  YEARS  EXPERIENCE! 


UXLlNE 


SHOPFITTINGS  AND  COMPLETE  INSTALLATIONS 


DESIGNED  WITH  THE  MODERN 
PHARMACY  IN  MIND 

*  Free  Planning  Service 

*  Credit  Terms 

*  Shop  Fronts  and  Interiors 

CAMBRAVALE  LIMITED 

8  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 

Telephone  (0525)  381356  tcw 


SPECIALIST  SHOPFITTING  SER- 
VICES. Free  Planning,  Competitive 
Prices.  Phone  061-445  3506.  H.  A. 
Peyser,  20  Fairfax  Avenue,  Didsbury, 
Manchester  M20  0AJ.  (TC) 


DISPENSARY 
and  PHARMACY 

Specialists 


Complete  service.  N.P.A.  and 

NUMARK  approved. 

iPLAN  UNIT  SHOPFITTINGS 

Eustace  International 
E  Plan  Estate,  New  Road 
Newhaven,  Sussex  BN9  OAE 
Telephone:  07912-7711 

(TCW) 


Magnum  spas 

Shopfittings 


A  New  Generation  of  Pharmaceutical  Shop- 
fitting  Equipment-flexible,  easy  to  install, 
superb  colour  combinations  and  com- 
petitively priced.  Write  or  phone:  Magnum 
Opus  Ltd;  The  Mailings,  Southminster, 
Essex.  Tel:  (0621)  772248. 


SHOPKIT 

The  world's  first  D.I.Y.  shopfitting  system 
can  save  you  as  much  as  £1,500  on  an 
average  refit.  Illustrated  leaflets  sent  by 
return  of  post. 

SHOPKIT 
50  Ivett  Way, 
Peterborough  PE3  7PN 
or  telephone 
Peterborough  0733  265263 
(24-hour  cheap  rate  service)  (4/4M) 
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Situations  vacant 


Equipment  for  sale 


Brent  &  Harrow  Area  Health  Authority 
SHENLEY  HOSPITAL 
Shenley,  Radlett,  Herts 

Part-time 

PHARMACIST 

GRADE  1 

A  new  post  has  been  created  at  this  large  psychiatric 
hospital  to  extend  the  range  of  pharmacy  services.  The 
principal  duties  will  be  concerned  with  dispensing  medicines 
for  patients  going  on  leave.  There  are  adequate  supporting 
staff. 

Hours:  Approximately  15  hours  per  week  by 
arrangement. 

Salary:  For  15  hours  E2306-E2852  pa  inclusive  (pay 
award  pending) 
Further  information  may  be  obtained  from  Mrs.  R.  Bishop, 
Principal  Pharmacist  Shenley  Hospital,  Shenley,  Radlett, 
Herts,  tel.  Radlett  5631  Ext.  253. 

Application  form  and  job  description  can  be  obtained 
from  the  Personnel  Department,  telephone  Radlett  5631 
Ext.  202. 

CLOSING  DATE  FOR  RECEIPT  OF  APPLICATIONS 
22nd  JUNE  1981. 


JAFFE    CHEMISTS  WEST-END 

require  a  full-time  assistant  to  help 
manager  in  dispensing  export  and 
import.  Varied,  interesting  and  well  paid 
position,  giving  satisfaction.  For  further 
details  phone  Mr  Weiner  on  01-636 
5194. 


Please  mention 
C  &  D  when  replying 
to  advertisements 


ADVERTISERS 

WE  ARE  MOVING! 

With  effect  from  the  issue  dated 

JUNE  27,  1981 
CHEMIST  &  DRUGGIST'S 

CLASSIFIED  ADVERTISEMENT 

DEPARTMENT 

will  be  based  at  new  offices  in 
Tonbridge,  Kent 

Our  postal  address  will  be: 

Benn  Publications  Limited 
C&D  Classified  Advertisement  Dept 
Sovereign  Way 

Tonbridge 
Kent  TN9  1RW 
Telephone  Tonbridge  (0732)  364422 
Telex  95132 


The  new  Cadet  strip  package  system 

the  simple  economic  route  to  strip  packaging  for  hospitals 
and  industry — available  now. 

For  more  details  write  to 
Kirby  Lester  Electronics  Ltd 

Ellen  Street,  Osborne  Industrial  Est 
Oldham,  Lanes  OL9  6QQ 
or  telephone  061-620  1421  contact  Mrs.  M.  Charles 


Agents 


AGENTS  REQUIRED 

Full/Part  time 

in  various  areas  by  distributors  of  fashion  jewellery. 

Excellent  terms  and  support  for  applicants  with  suitable  existing 

connections  with  retail  trade. 

Write  to:  Leslie  Lyons,  89  West  Campbell  Street,  Glasgow  G2. 


Stock  for  sale 


EXPORT/IMPORT 

British  and  Continental  Pharmaceutical  and  Veterinary 
medicines.  Available  for  AFRICA,  MIDDLE  EAST  and 
developing  countries. 

IF  YOU  ARE  BUYING  OR  SELLING  we  would  like  to  make 
contact  with  you. 

Telex  us  on:  8813246  WEMSEC'G 
Attn:  Mr  BRIAN 


HALF  PRICE  SUNGLASSES!  REACTOLITE,  etc 

Reactolite  Rapide,  Sunsensor,  Graduated,  Mirrors,  all  good  quality  stock,  to 
retail  at  half  marked  recommended  price.  Postal  service  available. 
Send  or  phone  for  wholesale  list: 
PHOENIX  ENTERPRISES 
Freepost,  Ross-on-Wye,  Herefordshire  HR9  6HJ 
(Tel  0600-890749—24  hrs) 


PANADOL 

2500  s 
Large  Stock  Available 

RIMEX 

021-357  2820 
Telex:  337492  COMCAB  G. RIMEX 


ONE-SIZE  TIGHTS  from  £2.30  doz. 
plus  VAT.  Min.  order  8  doz.  overall. 
CWO.  Carriage  free.  Full  range  Price 
List.  E  &  R  Kaye,  16/18  New  Bridge 
Street,  London,  EC4. 


BOX  NUMBERS 

When  replying  to  Box  Number 
Advertisements  all  correspondence 
should  be  addressed  as  follows: 

CHEMIST  &  DRUGGIST 

Box  No  25  New  Street  Square 

London  EC4A  3JA 


Three  Pears  Cosmetics 

[77)        Station  Road 
am  Warley 
\S7      West  Midlands 

WE  OFFER  A 
LARGE  RANGE  OF 
TOP  QUALITY 
PERFUMES  AT 
BELOW  TRADE  PRICES. 
CONTACT 
ANGELA  CLARKE 
ON  021-559  9367 

(3/5F) 


Typesetting  and  graphics  by  Friary-Clark  Ltd,  Enfield,  Middlesex.  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD,  25  New  Street  Square,  London  EC4  A  3JA. 
Registered  at  the  Post  Office  as  a  Newspaper  2072078s 


Don't 
be  caught 

withyqur 
Tubigrip 
down 

More  and  more  GP's  are  prescribing 
Tubigrip-Britain's  top-selling  tubular  support 
bandage-the  more  effective  alternative 
to  crepe. 

Which  isn't  a  great  surprise. 

Easy  to  apply  and  fully  washable,Tubigrip 
is  tops  simply  because  it  puts  patients  first. 

Make  sure  your  stocks  of  Tubigrip  are 
adequate  to  meet  increasing  demand.  Order 
Tubigrip  in  metre  and  half  metre  rolls  through 
your  usual  channels-and  remember  this  is  a 
prescribable  line  which  can  also  be  sold  over 
the  counter. 


THE  TUBIGRIP'PEOPLE 
BATEM AN  -JACKSON 

A  member  of  the  Seton  Group.  Tubiton  House, 
Oldham  OL13HS  England.  Tel:  061-652  2222  (5  lines) 
Telegrams  "Tubiton"  Oldham  Telex:  669956 
Distributors  of  Seton  specialised  surgical  dressings  and  appliances 


BEECHAM 
PROPRIETARIES 

Prices  effective  from  22nd  June  1981 

t  All  Fynnon  Bath  Additives  effective  25/5/81. 


Product  Description 


Sales  Retail  Units  Standard 
Status   Price     per  Wholesale 

per  Case  Price 
Unit  Per  Case 

Inc.  Excl. 
VAT  VAT 


YEAST-VITE 

Standard  (20  Tablets)  pm  0.61  12 

Large  (50  Tablets)  pp  1.12  6 
PHYLLOSAN 

Standard  (60  Tablets)  pm  0.99  6 

Medium  (110  Tablets)  pm  1.55  4 

Large  (250  Tablets)  pm  3.02  1 

IRONJELLOIDS 

Standard  (90  Tablets)  pp  1.21  6 

Large  (160  Tablets)  pp  1.94  3 

PHOSFERINE 

Tablets  Standard  pm  0.60  12 

Tablets  Large  pm  1.01  6 

Liquid  Large  pm  1.01  6 

MACLEAN  INDIGESTION  REMEDIES 

Tablets  Standard  (22  Tablets)  pm  0.59  12 

Tablets  Large  (44  Tablets)  pm  0.98  6 

Powders  Large  pm  0.98  6 

DINNEFORDS 

Magnesia  Gripe  Mixture  (125  ml)  pm  0.67  12 

DIOCALM 

Standard  (48  Tablets)  P  1.04  12 

Family  Pack  (88  Tablets)  P  1.70  6 

ENO  "FRUIT  SALT" 

10  Sachet  (10  single  dose  pack)  pm  0.64  12 

Standard  (109g)  pm  0.87  6 

Large  (218g)  pm  1.42  6 

LEMON  FLAVOURED  ENO 

(Granada  &  Midland  TV  Area  Only) 

10  Sachet  (10  single  dose  pack)  pm  0.64  12 

Standard  (109g)  pm  0.87  6 

FYNNON  SALT  (200g)  pm  0.66  12 

FYNNON  CALCIUM  ASPIRIN 

Standard  Strip  (24  Tablets)  pp  0.69 

Large  Strip  (48  Tablets)  pp  1.10 
t  FYNNON  BATH  ADDITIVES  ( effective  25/5/81 ) 

Salts  Spa  Standard  (325g)  *  0.56 

Salts  Spa  Large  (540g)  *  0.80 

Salts  Herbal  Standard  (325g)  *  0.56 

Salts  Herbal  Large  (540g)  '  0.80 

Liquid  Spa  Standard  (270  ml)  *  0.84 

Liquid  Spa  Large  (500  ml)  *  1.27 

Liquid  Herbal  Standard  (270  ml)  *  0.84 

Liquid  Herbal  Large  (500  ml)  *  1.27 

BEECHAMS  PILLS 

Standard  (50  Pills)  pm  0.58  12 

Large  (135  Pills)  pm  1.02  6 

Envelope  pm  0.19  24 

ELLIMANS  EMBROCATION 

Universal  Royal  Standard  (70  ml)  pm  0.63 

Universal  Royal  Large  (110  ml)  pm  0.90 

BEECHAMS  CATARRH  CAPSULES 

(Granada,  Wales,  Westward  TV  Area  only)     P  1.15 

STEEDMANS  Teething  Jelly  P  0.77 

SCOTT'S  EMULSION 

Medium  (225  ml)  P  1.61 

Large  (450  ml)  P  2.89 

NAPPICARE 

Liquid  Nappy  Cleanser  Standard  *  0.72 

Liquid  Nappy  Cleanser  Large  *  1.44 
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12 
12 
12 
12 
6 
6 
6 
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12 
12 

12 
12 

6 
6 

12 
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4.86 
4.46 

3.95 
4.12 
2.01 

4.82 
3.87 

4.78 
4.03 
4.03 

4.70 
3.91 
3.91 

5.34 

8.29 
6.78 

5.10 
3.47 
5.66 


5.10 
3.47 

5.26 

5.50 
4.38 

4.38 
6.25 
4.38 
6.25 
3.28 
4.96 
3.28 
4.96 

4.62 
4.07 
3.03 

5.02 
7.17 

9.17 
6.03 

6.30 
11.31 

5.63 
5.63 


All  Case  Forms  subject  to  the  addition  of  75%  Value  Added  Tax. 

*     All  prices  are  Resale  Price  Maintained  except  marked'. 

pp   Sale  is  restricted  to  persons  lawfully  conducting  a  Retail  Pharmacy 

business  or  holders  of  Wholesale  Dealers  Licence  (Medicines  Act  1968). 

P     Sale  is  restricted  as  pp  above  but  wholesalers  must  also  be  registered 
under  Schedule  1  of  the  Misuse  of  Drugs  Regulation  1973. 

pm  Wholesalers  must  hold  a  Wholesale  Dealers  Licence  (Medicines  Act  1968). 


BEECHAM  HOUSE      BRENTFORD      MIDDLESEX  TW89BD 
TELEPHONE:  01-560  5151 


When  generic  products 
are  prescribed ... 
Be  particular 


Dispense  seward  tablets  and  capsules  every  time. 
The  label  guarantees  consistent  quality 

and  availability. 
Speak  to  your  supplier  today. 
Show  him  how  particular  you  are  about  generics. 
Ask  for  the  best  Ask  for  seward 

seward  pham 

Charlwoods  Road,  East  Crinstead,  Sussex  RH19  2HL,  England 
Telephone:  East  Crinstead  311311 
Telegrams:  Seward  East  Crinstead. 
Telex:  95315  TOPTAB  G 

A  member  of  the  Medical  Division  of  UAC  Limited 


1104 


Chemist  &  Druggist   6  June  1981 


